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years old this month. No venerable age that, 


25 


yet it spans the history of modern can making. a 


They have been good years. We are rather proud of 


them—which is both natural and pardonable. 


i But we realize that the past is not a finished edifice, 


f but a foundation; that we must not live on the record, iE 
=H but build on it. = 
= So for the coming quarter century—may we all con- i 


tinue to grow and to prosper, and may he who serves 


best benefit most. 


American Can Company 


CONTAINERS OF TIN PLATE BLACK IRON GALVANIZED IRON FIBRE 
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THE CANNING TRADE 


They sales rolling 


LONG DISTANCE 


ELEPHONE 


IN ATLANTA, GEORGIA, a wide-awake auto- 
mobile tire concern worked out a follow- 
up telephone sales campaign. Telephone sales 
are assigned definitely to one employee and 
are his entire work. Fifteen days after the 
visit of each salesman this man gets the 
dealer on the telephone and solicits additional 
business. The telephone sales cost of this new 
business runs extremely low—often as low as 


one-half of one per cent on the total volume of new business secured! 


BoNDs AND BRICKS, ice cream and locomo- 
tives, matches and coal, groceries and flow- 
ers, textiles and real estate—these and 
dozens of other commodities are being 
bought and sold by long distance tele- 
phone. Long distance calls reach customers 
and prospective buyers who otherwise could 
not be reached so cheaply or promptly, 
if at all. They save the strength and 
health, as well as the time, of executives 
and salesmen. A long distance call covers 
hundreds or thousands of miles and gers the 
answer in a small fraction of the time and 
trouble required by any other means of 
communication. 

Are you and your concern using your 


telephone arm with which to outreach 
distance for business? Are your executives 
in constant contact with their men and 
with important customers? Are you using 
the telephone on the principle of the heap- 
ing measure—to get new business at almost 
negligible expense — new business that 
otherwise would be lost? 

The Commercial Department of your 
local Bell company will gladly study your 
business and lay out a program of Long 
Distance selling, buying or collections. In 
the meantime you can talk 400 or 4000 
miles just like speaking across the street. 
What far-distant call would you like 
meke mow? .... Number, please? 


BELL LONG DISTANCE SERVICE 
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AYARS 


NEW PERFECTION 


PEA and BEAN FILLER 


“Secured Splendid Results— 
Absolutely No Variation Whatsoever 
In The Fill’’ 


This Was True Of The Smaller Grades 
Of Sweets Of Strictly Fancy Quality 


_ PACKERS OF 
SELECT BRANDS 
OF PEAS 


FACTORY 
SOUTH BEAVER DAM, WIS... 


GENERAL OFFICES.” 


“AND - 
RANDOLPH, WISCONSIN€ SWEET CORN 
Ayars Machine 0o., i Wis. 
Salem, N. J. September 18, 1925. 
Gentlemen: 


We are very pleased to advise you that your new 
Perfection pea and bean filling machine was used by us during 
the pea pack this summer with entire satisfaction, We secured 
splendid results. We were able to operate this filler at a 
continuous high speed with absolutely no variation whatsoever 
in the fill. This was true of the smaller grades of Sweets 
of strictly fancy quality where we had always heretofore 
experienced some difficulty in procuring a uniform fill at 
high speed. The best evidence of our satisfaction is the 
— that we are now planning to install another Ayars machine 

ext year 


Very truly yours 
BEAVER CANNING COMPANY, 


Write for prices and special discount on early orders 


HAJ: MEF 


Ayars Machine Company, yew’ Jersey. 
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Chisholm-Ryder Co., Inc. 


NIAGARA FALLS, N. Y. 


Successor to 


CHISHOLM-SCOTT CoO., Warehouses : S. M. RYDER & SON, 


Columbus, O., and Niagara Falls, N. Y Columbus, Wis., Ogden, Utah Niagara Falls, N. Y. 


The Plant Behind Our Product. 


Manufacturers of 
Green Pea Viners Bean Snippers Bean Cleaners __ Lift Trucks 
Green Pea Feeders Bean Graders Can Markers Conveyors 


Special Machinery Built to Order 


“The Heart of the Corn Belt” 


No finer Sweet Corn has ever been produced 
than comes from Central Indiana, a section 
largely sugar tree soil underlaid with lime- 
stone and justly famous for its excellent qua-' 
lity. 


Quality Seed -- Quality Pack 


Tells 


Reg. Trade Mark 


ROGERS BROS. SEED CO. 
Wholesale Growers 
CHICAGO, ILL. 
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HIGHEST GRADE OF WORKMANSHIP LOWEST POSSIBLE PRICES PROMPT SERVICE 


ESTABLISHED 1863 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


/@\ 


DESIGNERS AND MANVFACTVRERS 


LABELS, CARTONS AND 
ADVERTISING MATERIAL. 


Z 


CHICAGO. ILL. DETROIT, MICH. OMAHA, NEB. 


LANDRETH 
GARDEN SEEDS 


Spot or 1925 Crop Seeds 


WE OFFER 
Corn Okra Cabbage Cucumber 
Beet Tomato Spinach Snap Beans 


Squash Pumpkin Cauliflower Dwarf Lima Beans 
or Any Other Varieties You May Want 


FUTURE OR 1926 CROP SEEDS 


When ready to place your Contract order for delivery alter 
1926 crop is harvested, write us for prices. 


If we had not grown good seeds, given fair prices, fair service and careful attention to business, we would not be the 
oldest Seed House in America, as this is our 141st year in the business. 


BUSINESS ESTABLISHED 1784 D. LANDRETH SEED COMPANY 


141 years in the Seed Business BRISTOL, PENNSYLVANIA 
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UNITED STATES 


CAN 


ada 
factories 
CHICAGO BALTIMORE CINCINNATI ROANOKE BUCHANAN 
U Chicago Sales Office 


111 West Street 
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High Speed Automatic Can Closing Machine 


“All you ever hoped for in a Sanitary Can Closing Machine” 


The Max Ams Machine Company 
101 Park Avenue | New York City 
Branches: Chicago and London 


q 
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OUR NEW PLANT 


—p~|HIS magnificent building, located at 3500 East Biddle Street, easily access- 
tes| ible from the center of Baltimore, has recently been acquired by us, and 


our entire manufacturing activities are now being concentrated under one 
roof ! 


Built orginally by the Columbia Graphophone Manufacturing Company in 1921, 
oa but never occupied, this Plant of reinforced concrete, consisting of over 500,000 
Ate square feet of floor space, is fully sprinklered, and equipped with the latest Carrier 
omen Air Conditioning and Heating Sytems all affording the opportunity of introduc- 
ing economies in manufacture so necessary under highly competitive conditions. 


Direct railroad connections with both Baltimore & Ohio and Pennsylvania Rail- 
roads supply unsurpassed shipping facilities. SOUTHERN SERVICE, so well 
understood by those who ue SOUTHERN CANS, will be easily maintained 


with these remarkable facilities. 


Our plans call for the use of about one-half of the main structure located on a tract 
of land of 66 acres, and the remainder, consisting of about 250,000 square feet, is 


available for other tenants. Manufacturers of products requiring Cans would find 
this space especially desirable. 


ae Southern Can Company 
BALTIMORE, MARYLAND 

1901 -- 

25 Years of Successful Manufacturing Experience. 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE - - - ~ Manager and Editor 


107 South Frederick St. 
Baltimore, Md. 


Telephone Plaza 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 49th year. 


Entered at Postoffice, Baltimore, Md., as second-class mail 
matter. 


TERMS OF SUBSCRIPTION. 


One Year, - - - - 
Canada, - - - - - = = $4.00 
Foreign, - - $5.00 


Extra copies, when on hand, 10 cents each. ¥ 


ADVERTISING RATES—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE CANNNG TRADE, Balti- 
more, Md. 
Packers are invited and requested to use the columns of 
THE CANNING TRADE for inquiries and discussions among them- 
selves on all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 
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EDITORIALS 


AST week “Wrangler” took a healthy swat at those 
who persist in calling them “canned goods,” and 
very properly pointed out that canned goods are 

anything packed in cans, but that “canned foods” are 
just that—foods. Strange that there should be so much 
stubborness about this very palpable misnomer. Get 
the “goods” off your stationery, off your signs and out 
of your language. You are packers of foods—not of 
goods. 

* * * 

The Canned Goods Exchange intends to hold an- 
other banquet this year, following its annual meeting 
in April. It is a good habit they are not anxious to get 
out of. The Hospitality Committee, headed by R. A. 
Sindall, will be in charge, and that means another en- 
joyable affair. 

* * * 

{ ALTER J. TOWNSEND—The industry felt a 
personal shock in the announcement of the sud- 
den death of ex-President of the National 

Brokers Association, Walter J. Townsend, this week. 
Here was a man of splendid physique, hale and hearty, 
who always took good care of himself and in no way 
abused his health. And yet he fell a speedy victim to 
pneumonia. When it was remarked that he had seemed 
the picture of health at the Louisville Convention, one 
of his old canner friends replied, “Yes, they kill them 
off at the Convention.” It was his thought that Mr. 
Townsend probably over-exerted himself in taking care 
of all the duties which devolved upon him at the annual 
Convention. and thereby laid himself open to this at- 
tack. Of this we cannot speak; but the industry will 
remember with regret the more keene if this fine man 
was lost through any such personal sacrifice. 

; Mr. Townsend had not sought the Presidency of 
his Association; but, having accepted it, he give it all 
he had; was untiring in his efforts to advance the in- 
terests of the brokers, and showed in himself a model 
which all brokers might well strive to follow. He was 
spoken of by brokers and by canners as the highest 
type of business man and gentleman. The industry 


has, indeed, suffered a heavy loss, and its sympathy 
goes out to his bereaved family. But we do not believe 
the Convention should be held responsible. 

* * * 


HE SILVER ANNIVERSARY OF CANS—On 
i the front cover of this issue the American Can 
Company reminds you that this month is the 
25th anniversary of the formation of that company. 
The whole canned foods industry is interested in that 
event, and the independent can makers, as they were 
called early in this century, might well feel a share in 
this celebration. The formation of the American Can 
Company marks one of the great epochs ot the canned 
foods industry. From it have flowed real blessings to 
every canner in the business, and to every machinery 
and to every supply man, including the many compet- 
ing can companies now doing business. 

The formation of the American Can Company in 
1901 drew into this one big concern practically all the 
then existant firms and organizations making cans, 
and a great many of the can making machinery firms 
as well. Just a short while before this the tin plate 
manufacturing firms had gone into a like consolidation. 
The can making business at that time was far from 
satisfactory and anything but profitable to those en- 
gaged in it Competition at this time of the year, dur- 
ing the winter, for instance, was severe and intense, 
and prices were driven down to or below cost of pro- 
duction. Terms and conditions of credit on the sales 
of cans were often ruinous to the can makers, and the 
unsatisfactory condition of its leading supply, cans, was 
reflected in canned foods and in the canneries. Just 
previous to the formation of the American Can Com- 
pany, the “big four,” the leading can making concerns 
of the country—Norton Bros., of Chicago; Ginna & Co., 
of New York; Black & Krebs, Baltimore, and R. Tynes 
Smith Co., of Baltimore, had made efforts to correct 
some of the abuses existant, particularly the abuse of 
credit; for as matters stood it had become the custom 
to let all canners have their supply of cans and to pay 
for them as best they could, and oftentimes the can 
makers were never paid at all, the unscrupulous car- 
ner running his credit to the breaking point, first wit 
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one can maker and then with another, until he had ex- 
hausted the list. The margin of profit was small and 
the can makers could not stand this. Of course, the 
canner who had cash to pay for his cans, could, at this 
time of the year, for instance, buy his cans at a big 
concession over the canner who had to pay after the 
pack. We find prices quoted on No. 3 cans in March, 
1899, at $1.95 to $2 per 100—and they knew how to 
shade these prices, as you can imagine—while in June, 
1899, they were quoted at $2.20 (the few early packed 
goods were then being canned), and in the latter part 
of September, the same year, the same cans were 
quoted at $2.75, We have seen actual variations as be- 
tween the cash prices in winter of $1.50 per 100, No. 3 
cans, to the heavy demand period in the late summer or 
early fall, of $3. per 100 cans. These were cap and hole 
cans, as the present style of sanitary can had not made 
its appearance at this time. The cash buyer of cans 
_ was always a welcome visitor to any can making estab- 
lishment, as can easily be supposed. 

What such wide variations in cost of cans meant 
in the sales of canned foods can as easily be imagined, 
and it is, therefore, not too much to say that the whole 
business was in confusion. 

When the big four began their drive for improve- 
ments and the eradication of the abuses in the can 
trade, they first-dropped all brokers in the selling of 
the cans, and at the same time they adopted a cash-on- 
delivery basis or sight draft against bill of lading. The 
other can makers were glad to fall into step with this 
policy, but it brought only partial relief, because com- 
petition was still at intense heat and only the solid 
financial can maker could endure, and there were not 
many such. 

That is a brief picture of the conditions as they 
existed at the time the American Can Company was 
formed; and we see the result of that formation in the 
first slogan of the big company: “Steady prices for 
cans mean steady prices for canned foods.” Broadly 
speaking, that is just what came out of the formation, 
and it is a consummation for which the industry is de- 
voutly thankful. From that day the canning industry 
began to go ahead in a solid, normal fashion. © 

Although this consolidation embraced practically 
every can making concern in the business, its course 
was not as smooth as its designers thought would be 
the case. It took a huge amount of money to swing the 
deal, and for this they had to go to the money-lenders 
of Wall Street, and Wall Street does not invest its 
money unless it has full control of the enterprise. So 
in the beginning we witnessed the futile and ineffective 
efforts, to call them nothing worse, of the money-lend- 
ers trying to run a business about which they knew 
nothing. It took many years to work out these inex- 
perienced men or to give them the needed experience 
that would bring success to their venture. Meantime 
independent can making companies were formed in va- 
rious sections of the country, one of the first and larg- 
est being the Continental Can Company, which has 
been uniformly successful since its inception. Many of 
the new companies fell by the wayside, but all stood 
behind the big company, or as the expression has it, 
“Let the big company hold the umbrella for them.” 

So this Silver Anniversary of the American Can 
Company is one in which every man in the canning in- 
dustry today can take part, and for which every one 
should feel grateful. We congratulate the American 
Can Company on its anniversary, and we need only 
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point to the fact that its stock today is quoted among 
the leaders of all Industrials, around the sv0 mark, to 
show how successful the Company is. But it was not 
until they put experienced “can-men” in charge that 
the Company began to make any progress. The last 
few years, under the guidance of H. W. Phelps, who 
is now President of the American Can Company, but 
who was a can maker years ago, the success of the 
Company has been phenomenal, and it has grown in 
the high esteem of the industry as greatly, if not 
greater, than it has financially. The friends of the 
American Can Company are legion, and to be found all 
over the country. These will join us in wishing it many 
happy returns of this 25th anniversary. 


NEW YORK CANNERS TO MEET MARCH 11th. 


HE regularSpring Meeting of the Association will 

be held at the Powers Hotel, Rochester, on Thurs- 

day, March 11th, starting with a luncheon at 
12.30 P. M. 

As has been our policy in recent years, the set part 
of our program, will be limited to one main address, 
which will be given by Dr. Burgess Johnson, of Vassar 
College. Dr. Johnson comes to us very highly recom- 
mended, and we are sure our members will enjoy hear- 
ing him. 

Several important matters of business are to be 
nresented anda large attendance is very desirable. Our 
Svring Meeting is to a great extent a get-together be- 
fore the packing season starts, a sort of experience 
meeting, so let everyone come prepared to add his bit 
to the general fund of knowledge for the welfare of our 
industry. 

It would be appreciated if you would advise me as 
to how many of your firm will be present, so that I may 
make proper reservations for the luncheon. 


JOHN P. STREET, Secretary. 


THE MODEST REQUIREMENTS OF A SECRETARY 
(Editorial in February Issue of “Nation’s Business.”’) 


ALTER D. BURR, who is president of the Wire 
Bound Box Manufacturers Association, talked 
to the Business Secretaries Forum out in Chi- 

cago the other day, and said that among other things 
a successful trade association secretary should 

Be something of a financier, 

Know something about advertising, 

Know the rudiments of accountancy, 

Know something about statistics, 

Have initiative, 

Be something of an orator, 

Have political ability, 

Be something of an author. 

These are requirements not much more than we 
expect from a President of the United States. 


THE BOOK YOU NEED !! 


“A Complete Course in Canning.” 
5th Edition Price $10.00 
() Published by THE CANNING TRADE. ) 
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Copper Steam Jacketed Kettles t 


i 


Our Kettles stand the test of service and time. Made 
of heavy plate by expert smiths. The result is a pro- 
duct with a reputation. 
Made in all sizes from 5 gallons up. In any style or 
shape to suit the most exacting demands. 
Standard Stationary Kettles 
Shallow Jam or Preserve Makers Kettles 
Tilting Kettles, from which the product is poured. 
‘Mechanically controlled ) 
Indiana Pulpers 
Kook-More Koils 
Indiana Kern Finishers 


Indiana Chili Sauce Machines 


Inspection 
Grading 
Sorting 
Enameled Lined Pipe 
Tomato Washers 
Enameled Pails & Pans 
Wood & Steel Tanke 
Pulp & Catsup Pumps 
Steam Crosses 

Steel Stools 

Fire Pots 

Indiana No. 10 Fillers 


Indianapolis, Indiana, U. S. A. 


TABLES 


Anderson-Barngrover Mfg. Co. 
San Francisco, Cal. 
Coast Representatives 
S. O. Randall’s Son 
Baltimore, Md. 
Eastern Representative 
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Speaking About Hearts. 


The valves are the vital 
parts of the human heart. 
Without them there would 
be no heart action. 


Likewise the valve is the | 
important partabout a syruper. It regu- 
lates the supply of syrup in the can. 


It’s no trick at all to build a machine which will 
handle cans successfully. Neither is it difficult to 
make a machine which will put syrup in the can. 
However, it és difficult to build a machine which 
will put syrup ina can toa_ predetermined height 
without mashing the most delicate fruit. Just so 
much syrup and no more, without wasting syrup or 
damaging fruit. 


A-B Syrupers were designed to syrup fruit under 
the most exacting conditions. The valve is ingeni- 
ously contrived to allow the fruit to remain in a 
heaped-up condition without damage to the most 
delicate varieties. |. The Economy Valve positively 
regulates the height of the syrup in the can. 


A-B Syrupers operate successfully on pears - peaches 
- sliced peaches - red sour pitted cherries and other 
products ordinarily difficult to syrup. No valve 
plunger to break the top slice of fruit. | No small 
openings in the valve to clog with berries or pitted 
cherries. 


A-B Syrupers are especially suited for brining vege- 
tables or filling tomato puree. 


Write our nearest office today. 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 


409 Marine Bank Bldg., Baltimore, Md. 
844 Rush Street, Chicago, IIl. 
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A Simple Cost Accounting System 


Ways and Means to Account for Every Cent of Expense 


in an Easy Manner. 


By Charles G. 


(Note.—Most of the cost accounting systems are so compli- 
cated, so difficult of proper understanding by anyone not versed 
in bookkeeping that they might as well be written in Greek, Here 
Mr. Summers treats the job of cannery cost accounting in the 
simplest terms, so that every canner may understand. It is a 
“primer” course, but will be found to work out with complete 
satisfaction if followed out as directed.—The Editor.) 


HE necessity is apparent to all that every manufacturer 
know the cost of his goods. Unless you know your cost how 
is it possible to know whether you are selling at a profit or 
a loss? And how can you tell what prices to quote for your 
goods unless you know what they cost you to manufacture ? 


There are nearly as many different ways of figuring cost in 
the canning industry as there are canners. Undoubtedly every 
cost system has its good points. Many canners have developed 
cost systems that give them reliable and satisfactory informa- 
tion. 


Unfortunately, many canners have no cost systems. They 
“ouess” at their costs, and “guesses” at cost average 100 per 
cent wrong. 


Some canners make no effort to figure cost. They are in- 
formed some other canner is selling at a certain price, they 
“guess” the other fellow’s price gives him a profit, and then they 
“ouess” again that they can sell profitably at the same price. 

Such methods of “cost accounting” (?) are blamed to a con- 
siderable extent for: First breaking the market prices and just 
a little later breaking the canner. No sympathy is due the can- 
ner who works on the basis just described. 

The real business canner, who does figure cost, and who op- 


erates on conservative and sound lines, finds such competition 
ruinous. 


The following method of easily arriving at an accurate cost 
is so simple and so nearly “fool proof,” that it is believed it will 
appeal to a large majority of canners. 


In a loose-leaf ledger open the following accounts: 


Cans. One sheet for each size of cans used. Charge to this 
account all bills for cans and all freight and other direct costs of 
cans. 


Cases. One sheet for each size of cases or cartons used. To 
simplify matters, we charge cases and cartons of the same size 
on the same sheet. Also charge to this account any freight or 
other direct costs of cases or cartons. 


Nails. Glue (silicate soda), ete., can be charged either to 
this account or to factory overheard or to expense as preferred. 


Labels. Charge to this account all bills for labels, all freight 
on labels and any other direct costs of labels. Paste, pick-up 
gum, etc., can be charged either to this account, factory overhead 
or expense, as preferred. 


Labor. Several sheets are suggested. The canner using this 
system recommends the following: One sheet for all direct labor, 
and he includes warehouse and labeling expense on this sheet. 
If more detail is required, then divide your direct labor over as 
many sheets as you wish.- One sheet for tomato peeling cost. 
One sheet for cost of husking and cutting corn. One sheet for 
cost of snipping beans. Similar additional labor sheets for cost 
of operations applying to any kind of vegetables or fruit han- 
dled. If desired an additional labor cost sheet can be made to in- 
clude such costs as procuring labor, transportation expense of 
labor, firewood for labor, ete. Actually your final results would 
be the same if all such charges are entered on the first labor cost 


—_ and it could be called direct and indirect labor costs if de- 
sired. 


The reason different sheets are used for costs like peeling 
tomatoes, or snipping beans, etc., is that most canners pack more 
than one article. Their direct and indirect labor cost should be 
divided pro rata over their entire pack. Their cost for peeling 
tomatoes should all be charged against the tomatoes they pack. 


Summers, Jr. 


Produce. One sheet for each kind of fruits or vegetables 
you buy. Thus one sheet would show the total cost of the toma- 
toes you bought during the season. By dividing this total by the 
number of dozen cans you packed you would know your “per 
dozen” cost for tomatoes. Right here it is suggested that can- 
ners packing more than one size can of tomatoes adopt the size 
they pack the largest quantity of as their standard, and bring 
other sizes to that standard on the basis of “per ounce contents.” 
The above suggestions as to tomatoes apply equally to all other 
articles packed. 

If a canner harvests any crop for his growers (some can- 
ners pick the stringless or Refugee beans grown for them, other 
canners pull the corn that is grown for them), then the canner 
recommending this cost svstem charges such labor as a part of 
the cost of that vegetable. He buys stringless beans on two con- 
tracts, one at a price under which the grower picks, and one at 
a lower price under which the canner picks the beans. He con- 
siders this picking cost as a part of the cost of the beans, and 
not a labor cost. ; 

Seeds. One or more sheets on which are entered all direct 
and indirect costs of seeds. The price paid for seeds, sacks, 
freight and other direct or indirect cost. If desired all these costs 
can be entered on one sheet with the entries “‘ear marked” 
(peas, beans, etc.), or different sheets can be used. Cost of to- 
mato seeds is such a small item that canners of tomatoes only 
would simplify their records by charging cost of tomato seed to 
expense or one of the overhead items described later. Pea can- 
ners find their seed a real item of cost and should open an ac- 
count. At the end of the season it is suggested that you credit 
this account with the value of the seed remaining on hand, and 
also what you collect for seeds and sacks from your growers. 
The balance remaining is your “seed loss.” 

We now come to a number of items that can be “bunched’’ 
or kept in as great detail as the canner desires. Your result as 
to figuring cost will be the same to the thousandth of a cent per 
dozen, with or without detail. 

Different people call these items by different names. Any 
name will do. It makes no difference in your results what you 
call them or hoy you “bunch” them, :ust so you enter them. 

Factory overhead is the term generally applied to the foi- 
lowing items. All items on one sheet or as many sheets and di- 
visions made as desired. 

he canner recommending this system used the following 
sheets, each of which is headed Factory Overhead, with a sub- 
title as follows: 

Spoilage and Reclamation. 

Depreciation. 

Maintenance. 

Fuel, power, light and water. 

Machine rental. 


Condiments. If you pack some goods in syrup and others 
not in syrup, then you will need a sugar account, and that ac- 
count does not belong under this heading. 

We use salt in practically everything we pack, and our cost 
for salt is so small that we consider that every article takes the 
same amount of salt, and for sake of simplifying our accounts 
include salt or condiments as part of factory overhead. 

Next we come to two accounts that practically every canner 
would handle the same way. 

Brokerage. All brokerage or commission costs for selling 
go on this sheet. 

Cash Discount. All cash discount allowed goes on this 
‘sheet. To simplify accounts the canner recommending this sys- 
tem credits to this account all discounts he makes by prompt 
payment of bills. This can be handled differently if desired. I 
proper form by certified public ac- 


(One account). 


believe it is not considered 
countaints. 

We come now to a lot of accounts that can be “bunched” on 
one sheet or handled in as much detail as may be desired; the 
final result is the same either way. 


Call this anything you want. Probably the term most used § 
All can be kept on one sheet if § 


is General Overhead Expense. 
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Operates on an 
entirely new 
principle, com- 
bining vacuum 
and pressure. 


Vanilla and other Ex- 
tracts are now being 
made in large quanti- 
ties in Pfaudler Eq- 
uipment ,by such 
companies as: United 
Drug, Wood and 
Selick, McCormick, 
Vanilla Laboratories, 
Jewel}Tea Co.,:tand 
others. This} new 
percolator is a distinct 
addition tofour]line of 
extract) § processing 
equipment. 
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Made in two: 
Sizes - - 60 and 
120 gallons 
capacity. 


Announcing 


THE “PRE - VAK” 
GLASS-LINED PERCOLATOR 


(Pressure - Vacuum) 
Greater velocity and thoroughness of circulation gives 
better extraction of product. 
Cold process gives brighter color and better flavor. 
Second percolation with heat gives still further extraction. 


Eliminates metallic impregnation of vanilla, and conse- 
quent metallic flavor. 


Eliminates loss of alcohol through the use of the completely 
closed system. 


. Send for descriptive folder. 
THE PFAUDLER COMPANY 


Food Products Division, ROCHESTER, N. Y. 
PROCESSING EQUIPMENT 
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desired. The canner recommending this system heads all sheets 
General Overhead, with the following sub-title: Interest—all 
interest paid or received goes on this sheet. insurance—all in- 
suriace expense. Taxes. Bad Debts. Storage. Traveling Ex- 
pense. Rent. Hauling and Auto Expense. And a “catch ali” 
account expense to take in the various items that are not either 
trequent or important enough to justify individual sheets, but 
that must be included somewhere. 
Just a few more accounts. 


Office Expense. This could be included under General Over- 
head if preferred. We charge to this account Bookkeeper and 
Stenographers, Postage, Telephone and Telegraph, Stationery 
and Office Supplies. 

Officers’ Salaries. The owner of every cannery, provided he 
gives any of his time to operating his business, should charge 
unis account with his salary. It goes without saying that most 
canners do pay salaries and that officers’ salaries would be 
charged to this account. 

Now this whole system depends on the following: 


Every cent spent must be charged to some account or other. 
Even if you charge to the wrong account, it will make very little 
—probably no—difference. But charge it. 


To illustrate how this cost system would work out, let us 
take as an example a cannery packing only tomatoes and only in 
one size can. By totaling their salable pack of tomatoes first. 
Then dividing total can cost (first credit can cost account with 
any cans carried over empty), you have your per dozen can cost, 
and this includes cans spoiled or used for testing double seam- 
ers, as well as freight and other expense. The same as to cases 
and carton. The same as to labels. 


By totaling general labor cost and peeling cost and divid- 
ing by number of dozen cans packed you have that cost, and it is 
the correct cost. 


Dividing total factory overhead cost by number of dozen 
cans packed you get your per dozen cost for this item. 


The same applies to general overhead expense, office ex- 
pense, officers’ salaries. 


Brokerage and cash discount should be distributed on a 
value basis. For the canner packing say only No. 2s tomatoes it 
could be divided by the total dozen cans and result would be ap- 
proximately correct. But division on a value per dozen cans 
basis would be more accurate. 

Where the cost system just described is used the canner has 
the following items only to enter on his “Cost Estimate” sheet. 


Cans. 

Cases. 

Labels. 
Contents—Produce. 
Labor. 

Factory Overhead. 
General Overhead. 
Office Expense. 
Officers’ Salaries. 


The information needed to give the canner and his office fig- 
ures on which to work can be handled in any way desired. 

One of the largest Eastern cannevs uses 2 sheet with inany 
columns, each with a heading, Cans, Cases, etc. Every cent spent 
must be entered on this sheet by his factory manager. This fac- 
tory report is turned in to the main office, and supplies the in- 
formation needed to make correct entries in a permanent book 
of record, such as the loose-leaf ledger described. As each fac- 
tory’s cash must balance, each factory being charged with ail 
money advanced and supplies furnished, this system becomes as 
nearly absolutely accurate as can be devised. 

The costs shown are not only accurate, but are easily and 
quickly arrived at. This saves time and expense. Saving ex- 
pense reduces packing cost. 

The various accounts described will not represent all of your 
ledger accounts, but it is believed they will represent all ledger 
accounts that enter into cost. 


The system described can be readily expanded to take care 
of a large business. And it is simple enough to be used by the 
smallest canner. 


One suggestion as to division of labor and overhead items. 
If you pack several different articles, and some give you a big 
daily pack in cans, while others are tedious and give only a smail 
number of cans per day, then it is desirable you arrive at your 
“per day” cost for such cost items and divide by the per day 
pack. It would be incorrect to bunch your entire season’s pack 
and divide your year’s overhead costs and distribute on a per 
dozen basis only. Respectfully submitted. 
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_LEARN HOW OTHERS DO IT 


NE of the neatest pamphlets that has recently 

come to our desk is that of the Sprague-Sells Cor- 

poration’s “Corn Canning Cameragraphs.” There 
is not a corn canner in the business who would not read 
this carefully from cover to cover, study the “lay out” 
of the up-to-date plants shown therein, and possibly 
pick up many good points of value to himself. The little 
booklet is filled with excellent photographs of corn 
plants, and the many separate departments in each, 
from the beginning to the end of the work of canning 
corn. In that way, with a copy of.these Cameragraphs 
before you, you can see just how this work is done in 
many of the best corn factories. 

This is a laudable undertaking on the part of 
Sprague-Sells, and they have just that intention in 
mind, because in their introductory they say: 

“The modern trend of business is toward in- 
tense co-operation. This is especially true of the 
canning industry. National, sectional and state 
conventions, held at frequent intervals, provide a 
medium for the interchange of ideas and ideals. 
Yet, from verbal descriptions, it is not always pos- 
sible to visualize unfamiliar methods, and during 
the actual canning season canners are too busy to 
visit many other plants, especially those at a dis- 
tance. 

“So we have brought the ‘other fellow’s way’ 
to you.” 

And that is exactly what they have done. The pho- 
tographs are remarkably well reproduced, on fine plate 
paper, an altogether creditable printer’s job. 

They will gladly send you a copy of this “Corn 
Canning Cameragraphs” for the asking. Address 
them: Sprague-Sells Corp., 500 N. Dearborn street, 
Chicago. 


MANY PRODUCTS IMPROVED THROUGH FOOD 
AND DRUGS ACT 


‘™% MONG the various food industries in which the 
A enforcement of the food and drugs act has 
brought about noticeably improved conditions 
during the past year, Dr. C. A. Browne, chief of the 
Bureau of Chemistry, United States Department of Ag- 
riculture, cites the salmon-canning industry. 

The bad situation which formerly existed in the 
salmon-canning industry, as the result of a few canners 
persistently putting up decomposed fish, has been 
cleared up to a considerable extent this past year. Ac- 
cording to Dr. Browne, this progress was made easier 
by the fact that nearly all of the cases against violators 
ultimately resulted in verdicts for the Government. 
This has demonstrated to those packers who are not 
disposed through a sense of decency to put up a sound 
and wholesome pack that it is necessary for them to do 
so in order to comply with the law. In its campaign the 
bureau has had the whole-hearted support of the better 
element of the industry, through pressure on offending 
members has assisted in the process of reform. 

Sampling and examination of shipments of butter 
undertaken during the months of maximum production 
and greatest traffic resulted in the seizure by orders of 
the courts of 188 shipments which were not in compli- 
ance with the legal standard for butter or were short in 
weight. In addition, 85 cases were developed for prose- 
cution in the courts. This increase in the number of 


seizures effected over those reported for 1924 does not 
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OUR BUSINESS IS FOUNDED UPON: 


Cans —sScientifically manufactered. 


Closin g Mach 1nNes—Dependable, simple in operation. 


Service—Unexcelled, “THERE” when needed. 


Ask any of our satisfied customers 
Then 
Ask us for our proposition. 


The Metal Package Corp., of New York. 


Boyle Plant 
Baltimore, Maryland. 
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indicate necessarily that there was a proportionately 
larger output of low-fat butter, but is thought to be 
due to perfected control measures and to the fact that 
the output of many creameries which had not been sub- 
jected to surveillance during former years was in- 
spected. 


Another industry which, according to Dr. Browne, 
has shown a very material improvement is the sardine- 
packing industry of Maine. It has been the practice 
over a period of years to can sardines which have un- 
dergone a species of decomposition resulting in what 
is known as a “belly blown” condition. Canned fish of 
this type are classed as adulterated under the food and 
drugs act. As a combined result of seizures of decom- 
posed sardines and of extensive educational work 
among the packers over a number of years, the pack 
this season is more nearly free from this and other 
types of objectionable fish than in any past season dur- 
ing which supervision has been maintained. 


Action was taken by the food officials to prevent 
the shipment into interstate commerce of California 
oranges rendered unfit for food by a disastrous freeze. 
In a large number of cases the fruit which was about 
to be shipped was detected by the inspectors and upon 
advice to the shipper that it was subject to seizure, the 
fruit was voluntarily withdrawn. This fruit was put 
through the so-called water separator for the purpose 
of removing oranges showing an excess of frost dam- 
age, or diverted to legitimate technical uses. 


Improvement was brought about in the canning of 
blueberries in Maine through the use of an apparatus 
devised by the food officials for removing unsound 
berries. 
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A marked reduction in the proportion of rots and 
spots included in shipments of shell eggs was also noted 
during the year. 


Altogether 1,656 court actions were instituted dur- 
ing the past year. They included, in addition to those 
mentioned, cases based upon adulteration, or misbrand- 
ing of such commodities as alimentary paste apple but- 
ter, baked products, baking powder, beverages, canned 
chicken, chocolate coating, coffee, colors, confectionery, 
buttermilk, cheese, drugs, frozen eggs, feeds, shell fish, 

avoring extracts, flour, fresh, canned and dried fruits, 
jellies, maple sugar, corn meal, powdered milk, nuts, 
oils, oleomargarine, rice, sauce, sirup, soups, spices and 
condiments, tea, canned and fresh vegetables, vinegar 
and water. More than 14,000 cases have been termi- 
nated in Federal courts since the enactment of the food 
and drugs act. 


Although much improvement is brought about 
through prosecution of violators, the bureau regards 
the law as a corrective rather than a punitive measure. 
The specialists of the bureau assist manufacturers and 
others in obtaining information that will enable them 
to so conduct their processes of manufacturing, pack- 
ing, storing and shipping that their products will meet 
the requirements of the law. The extensive informa- 
tion developed by their researches on the composition, 
methods of manufacture and wholesomeness of various 
foods is made available to all who desire to improve 
their processes or the quality of their products. Infor- 
mation is also furnished regarding the labeling require- 
rents in order that each manufacturer may devise 
truthful and informing labels for his products. 


MANUFACTURERS OF 


_ TIN CANS . 


CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 
BALTIMORE MD. 
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“We excel Our Labels 


est Standard 
of Artigtic erit for Commyereial Value. 


Ask for our Superior Line for your Fancy Grade. 
Stecher Lithographic ©. 


in“Designs are the Hi 


Rochester, NY. 
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Will Your Peas Have It? 


have it? 


P. O. Drawer 25 


peas sell at the top of the market and stay in demand 
among the users, the quality must be there. 


The MONITOR Green Pea Cleaner is a Cleaner of 


the trash and leaves only clean peas to go through the 
processing. This also relievesthe other machines in 
the line for they have nothing but clean peas to handle. 


Quality will count in the 1926 pack. Why not 


HUNTLEY MFG. CO. 


SILVER CREEK, N. Y. 


Canadian Plant 
HUNTLEY MFG. GO. Ltd. 
Tillsonburg, Ont. 


% 

| 

Quality, of which clean peas are the basis. If your 
merit. This is because it removes all of the dirt, gets 


SPECIAL AGENTS 
A. K. Robins & Co. Inc., Balto., Md. 
Leavitt & Eddington Co. 
Ogden, Utah 
Anderson-Barngrover Mfg. Co. 
San Francisco, Cal. 
Brown Boggs Ltd, Hamilton, Ont. 
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The Tomato Situation 


THE CANNING TRADE 


March 8, 1926 


As Viewed By Canners 


“‘Charlie’’ Stevens points the danger—W. J. Maxwell, from out in Missouri, 
tells how and why. 


(In sending us his opinion of the tomato situation 
as it confronts the industry, Mr. Maxwell says he has 
no unsold goods, and he feels that his “sold-out” condi- 
tion is due to the policy outlined in his article. That 
being so, his policy is worth consideration.—Editor.) 


Cedarville, N. J., March 1, 1926. 
Mr. A. I. Judge, Editor. 
My dear Judge: 


We packed about 20 million cases of tomatoes in 
1925 and imported about two million cases. If we pack 
six millions in 1926 and import two millions again (and 
the importations will probably be close to three millions 
this year), that would be a total of 30 millions in two 
years. Did the country ever consume that many in two 


years? I'll say not; and it won’t do it now, even at a 
terrific loss to canners. So why commit business 
suicide? 


A pack of seven to eight million cases in the entire 
country this year will be as disastrous and six millions 
will be too many. Should the pack, unfortunately, 
reach 10 millions, it would bring about such conditions 
in the industry as the oldest of us have never experi- 


enced and from which Tri-State canners would not re- 
cover in a number of years. 


Very truly yours, 
CHAS. 8. STEVENS. 


Good advice from Missouri 


In every industry at some time there comes a crisis 
and at such times there are sure to be many theories 


advanced to divert or minimize the effect of the crisis 
as it approaches. 


Now we have the cold facts before us—almost 
_ 4,000,000 cases more tomatoes were packed in 1925 
than in any one year in the last 18 years, and almost 
8,000,000 cases more than the average for the same 
number of years, therefore that much above our normal 
consumption. Let us look back a little and then feel the 
cold chills creep up our backs. 1914-15, with packs of 
only about 3,000,000 cases above normal or average 
packs, put the market where? Some of us can remem- 
ber prices as low as 70c f. 0. b. factory for No. 8’s. And 
if 3,000,000 surplus cases did that thing then, what 
will more than double that surplus do for us now? 


Halt. Let us stop where we are and look at the 
other side. 1925 was a very bad year, not for produc- 
tion, the crops were fine, but hot, dry winds caused sun 
scald and immature ripening of a large percentage of 
the crop. Attractive prospective prices and a reluc- 
tance to lose the inferior fruit that was brought to him, 
caused many a canner to pack a great deal of stuff that 
should never have seen the inside of a can, or hardly a 
canning factory. This class of stuff will in all proba- 
bility have to be sold at a loss to the man who has it 
vet to sell. And, pardon me, he ought to lose on it. 
Maybe this is a little severe, but it takes severe medi- 
cine to cure this disease. And sometimes we think 
nothing less than a surgical operation—“cut them en- 


tirely out”—will relieve the patient. From all reports 
we can get we do not believe there were enough of even 
good standard tomatoes packed in 1925 to meet the de- 
mand. However, this inferior stuff is holding the mar- 
ket down, and will hold it down until we get something 
better to offer for sale. Some will sell, and a few will 
buy anything just so it is cheap. But not so with the 
better class of dealers, who want to sell to a trade who 
will come back with a THANK YOU, instead of a kick. 

Now for the remedy. We hear reports of lower 
prices to the growers for tomatoes, and a cut in wages; 
anything just so we lower the cost of production, and 
this we must do to meet the crisis before us. Now right 
here is the parting of the ways. And we must take a 
different view, at least until we are shown. To lower 
cost of production means to lower and cheapen the 
quality of the pack. If the grower is to get less per ton, 
he must get more tons per acre, and in order to do this 
he will bring in everything that even smells like a to- 
mato vine and, of course, after it is brought in it could 
never be thrown out, so in the can it goes, nobody will 
see it, at least till the can is opened!! 


The same is true also of the labor. If we pay our 
help less they must peel more buckets to make their 
wage, or “we will get a machine” and it has no eyes at 
all. Result in either case is that there will not be the 
care exercised that there should be to get a good near- 
fancy pack. And 1926 will find us with a lot more just 
“canned tomatoes” to sell at a loss to the man who 
packs them. And the industry will get another black- 
eye. 

Well, what can we do? We must either lower cost 
or production. No, we do not believe there ever were 
or that there ever will be enough near-fancy tomatoes 


to meet the demand; at least we are away short on this 
class of goods now. 


Then what shall we do? We only answer for our- 
selves: pay the grower, enough, so that he need not 
bring scalds, greens. under-size and rots in order to get 
wages for growing the tomatoes. And then notify him 
that we will.not accept anything but sound, red, ripe, 
fully matured fruit, not less than 134, inches in diam- 
eter, and that anything that does not meet this specifi- 
cation will be rejected. Of course, if we are putting up 
pulp, we can use anything, as it makes no difference. 
Pulp is never seen anyway, and spiced so you cannot 
taste it, so it makes no difference what goes into it. 

Now we have our fancy fruit at a fancy price. And 
next we turn to our help. We must pay them enough 
so they can afford to take time enough to see that every 
tomato is perfectly peeled and cored without any un- 
necessary waste; that the fruit is left whole instead of 
cut to nieces; that this whole. sound, red, ripe fruit is 
carefully placed in cans so as to retain as near as pos- 
sible the appearance and flavor of the fresh fruit. And 
with this care, if we do not either overscald or exhaust, 
we can have a near-fancy pack with a demand at a 
profit for all of this class we can pack in 1926, but we 
will not pack so many cases. Neither will we need to 


fee] ashamed of what we do vack. 
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; Bliss Automatic Can Making Machinery 

“RI; 

Bliss-Pacific” No. 81 Double Seamer 
ie: a High Speed: No Jams: Tight Cans. 
ie This combination means real economy 
—low costs. Users of ‘‘ Bliss-Pacific ”’ 
Double Seamers have been enjoying 
these benefits for years. Built for can 
shop and cannery. Ask for details. 


We build complete lines of Automatic 
Can Making Machinery. High Speed 
lines for large production—Semi-Auto- 
matic lines—Hand and Foot operated 
equipment. 


BLISS MACHINERY 
E. W. BLISS CO., BROOKLYN, N. Y., U.S. A. 


Factories: Brooklyn, N. Y. Hastings, Mich. Salem,O. Cleveland, O. 


Sales Offices: Detroit Cleveland Chicago Pittsburgh Philadelphia 
Cincinnati New Haven Rochester 


Foreign Factories and Offices: London, Eng. Turin, Italy Paris, France 


Patented 


| Next Season’s Catsup Pack! 
Do you want to take the worries out of catsup 
fil inuously - fill without s te- 
t Ing - operate continuously - nil without slop or waste 
1 Gf , no filling of broken bottles? 
4 Do you want to rinse and sterilize bottles in a 
- § simpler, more dependable way - with less trouble - 
@ 
€) without breakage? 
’ Then get the Kiefer Automatic Bottle Sterilizer 
d and the Kiefer Rotary Vacuum Filling Machine - 
h | the standard unit in many plants. 
- Action now will insure delivery in ample time. 
is 
t 
e 
| The Karl Kiefer Machine Co. 
Cincinnati, Ohio 


ae 
I 
4 x 
No. 465 
i 


20 


Now we will hear that this is good theory, but get- 
ting it to work is different. Well, if we cannot pack 
better goods than we have been, we had better get out 
of the business. For, as we see it, only this class of 
goods will find a market at a profit to the canners in 
1926, as there is enough poor stuff to meet all demands, 
even at a loss to the canners. 


W. J. MAXWELL 
Rogersville, Mo. 


J. C HINES NOW WITH E. W. BLISS 


R. JAMES C. HINES, who was for a number of 
M years associated with the selling organization 

of the McDonald Machine Co., Chicago, is now 
connected with the E. W. Bliss Co., of Brooklyn, N. Y., 
and will represent that company in the Sales Division of 
the Automatic Can Making Machinery. 


“BART” LEVIN ENTERS REAL ESTATE BUSINESS 


N announcement of interest to a wide circle of 
friends will be found in the two cards, just re- 
ceived, and published below: 

Established 1850 


S. H. LEVIN’S SONS 
Announce the withdrawal from the firm 
as of December 31st, 1925, of 
BARTON G. LEVIN 


The business will be continued as heretofore under the 
same firm name by the remaining partners 


viner each season. 


Also Manafacturers of Ensilage 
Established 1880 


THE CANNING TRADE 


IDEAL VINERS 


TE nocher Ideal Viners during the past nine seasons 
have demonstrated their superiority under all con- 
ditions. Their use insures more thorough hulling, 
on any condition or variety of peas or beans, than is 
possible veith the use of any other viner. 
ings effected amount to several hundred dollars per 


Frank Hamachek Machine Co., 


Distributors and Chain Adjusters. 
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ALAN LEVIN AND SIEGMUND H. LEVIN 


who hope for a continuance of your patronage. 
30 South Delaware Ave. 
Philadelphia. 


BARTON G. LEVIN AND EDWIN R. LEVIN 


Are pleased to announce the formation 
of a Partnership to conduct a 


GENERAL REAL ESTATE BUSINESS 
B. G. and E. R. LEVIN 
1700 Walnut Street, Philadelphia. 
March Ist, 1926 Locust 6360-6361 


A HANDSOME CALENDAR 
HE United States Printing and Litho. Co., at Cin- 
I cinnati, Brooklyn and Baltimore, has just sent 
out a really handsome calendar. In a frame, 
whose general appearance is black and gold, rides a 
handsome old clipper ship of days gone by, her full 
sails filled and catching the last rays of the setting sun. 
as she plows proudly over the billows. 
“The harder it blew, more swiftly she flew 
Through wave and boiling sea. 
Her timbers strong, defied every storm— 
And sailed on merrily.” 

It is a picture of the “Gatherer,” we are told, and 
done in the handsome style the U. S. P. & L. Co. is 
famous for. 

The calendar is 21x40 inches and will be welcomed 
by everyone who is fortunate enough to secure it. We 
don’t know that they will send all who ask, but you 
might try. 


The sav- 


Kewaunee, Wis. 


Incorporated 1924 
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QUALITY CANNERS 
CONSULT 


BERLIN 


ON ALL CANNING MACHINERY 
PROBLEMS 


BERLIN-CHAPMAN COMPANY 
Berlin, Wis. 


Tri-States Salesman—H. R. Harding, 2827 Winchester St., Baltimore, Md. 
COMPLETE LINE OF CANNING MACHINERY FOR ANY CANNING PLANT. 


THE SCOTT VINER COMPANY 


solicits inquiries regarding 


VINERS, FEEDERS and UNDER CARRIER SEPARATORS. 


This Company was organized by and is under the 
i personal supervision of Thomas A. Scott, for 
| twenty-five years the General Manager of the now 
| liquidated Chisholm-Scott Company. 


All inquiries receive prompt attention. 


391 W. Spring Street - COLUMBUS, OHIO 
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RECENT TRADE-MARK CASES 
By C. E. Richardson. 


N interesting trade-mark question, which has 
gone all the way to the Supreme Court of the 
United States, was recently decided by that tri- 

bunal, and has the salutary effect of clearing an am- 
biguous term contained in the law, and of removing one 
of the obstacles that has stood in the way of the intelli- 
gent administration of the Patent Office by its pro- 
gressive and enterprising staff. 

In this case, American Steel Foundries vs. Rob- 
ertson, Commissioner of Patents, and Simplex Electric 
Heating Company, decided January 4, 1926, Mr. Justice 
Sutherland delivered the opinion. The point at issue 
is a clause in Section 5 of the Act of February 20, 1905, 
which reads as follows: 

“Provided, that no mark which consists mere- 
ly in the name of an individual, firm, corporation, 
or association, not written, printed, impressed or 
woven in some particular or distinctive manner, 
or association with a portrait of an individual * 

a a shall be registered under the terms of this 
act. 

The Simplex Heating Company, a corporation, had 
registered in the Patent Office a copy of its articles of 
incorporation; and, on the strength of this, the Office 
felt obliged to refuse registration of plaintiff’s trade- 
mark “Simplex” on its brake rigging, brake heads, 
brake beams, brake shoes, brake hangers and clasp 
brakes, notwithstanding these items are totally differ- 
ent from any article made or sold by the Simplex Elec- 
tric Heating Company. 


THE CANNING TRADE 


March 8, 1926 


This decision was sustained, on appeal, by the 
Court of Appeals of the District of Columbia. A suit 
was then brought in the Federal District Court of 
Illinois (N. J.), to which Commissioner Robertson vol- 
untarily appeared. That court dismissed the bill, and 
appeal was taken to the U. S. Court of Appeals, from 
which it went to the U. S. Supreme Court on a writ of 
certiorari, upon certain questions certified by the court 
below, upon which instruction was desired. Without 
going further into the history of the action and the 
causes which preceded it, a syllabus of the decision, 
which is lengthy, is given below: 

The law of trade-marks is but a part of the broad- 
er law of unfair competition, the general purpose of 
which is to prevent one person from passing off his 
goods or his business as the goods or business of an- 
other. 

To some extent the terms “trade-mark” and “trade 
name” overlap; but there is a difference more or less 
definitely recognized, which is that, generally speaking, 
the former is applicable to the vendible commodity to 
aa it is affixed, the latter to a business and its good- 
will. 

A corporate name seems to fall appropriately into 
the class of trade names. 

The effect of assuming a corporate name by a cor- 
poration under the law of its creation is to exclusively 
appropriate that name. 

In some degree at least the natural and necessary 
consequence of a wrongful appropriation of a corporate 
name is to injure the business and rights of the cor- 
poration by destroying or confusing its identity. 


Zastrow Hydraulic, Steam Impelled 
Circle Crane, radius up to 18 ft. 


Steam Boxes 


ZASTROW’S PROCESS ROOM EQUIPMENT 


Improved Process Kettle or 
Retort 40’’ x 72’’ and other 
sizes. 


ZASTROW MACHINE CO., Inc. 


Process Crates, Standard 3, 4 & 
5 tiers. Also Special Sizes 


MADE BY 


Foot of Thames St., 
BALTIMORE, MD. 
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| : 
= Hominy that will not blacken in the can, is free from : 
3 pitting or mushiness, and which has a much better 2 
= 2 
= color is the experience of the many canners who use = 
= : 
Wyandotte Canners Alkali 
= for processing their hominy. = 
2 These results follow years of study and experience in canning pro- = 
£ blems and the production of an alkali exactly suited to the needs of the = 
hominy canner. = 
= It seems logical too that the invariable experience of the users 2 
5 of this special material also report a saving in production costs. z 
= im every package = 
= Ask your supply man. = 
= 
= = 
= The J. B. Ford Company Sole Mnfrs. Wyandotte, Mich. 3 


N. B. KEENEY & SON Inc. 


LeROY, NEW YORK 


Developers, Introducers, and Growers of seed 
beans of best varieties for canners’ use. 


Mr. Calvin N. Keeney has originated, perfected and introduced 
more desirable new varieties of beans than all other bean grow- 
ers in the world. Of the fourteen varieties Mr. Keeney has ori- 
ginated, he especially recommends for canners’ use Keeney’s 
Stringless Green Refugee, Burpee’s New Kidney Wax, and 
Keeney’s New White Seeded Stringless Refugee Wax. 


N. B. Keeney & Son Inc. also specialize in canners’ peas of var- 
‘ ieties best suited for canners’ use, and of highest grade of purity. 


Write for prices of spot stock, and for future contract orders. 


N. B. KEENEY & SON Inc. 
LeRoy, New York 
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Model 26 Washer 


Price—$190.00. Capacity—up to five tons per hour 
For tomatoes, potatoes, beets, turnips, fruits, apples, etc. 


This machine and our new rotary washer (shown below) are 
designed to couple together and form a “two-in-one” hook-up. 
Each is a complete washer in itself, but for the very best re- 
sults, you will want them both. 


Rotary Washer 


Price—$150.00. Capacity—up to five tons per hour 
For tomatoes, potatoes, beets, turnips, carrots, fruits, apples, etc. 


The second half of our “two-in-one” washing system. A 
splendid rotary washer that finishes the cleaning operation 
and delivers your tomatoes in beautiful condition for canning. 
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SPRAGUE-SELLS AND PEERLESS 


A brand new li 


at unheard-of low 
than $1000.00. 


Smaller canners 
their capacity were 
the big fellows havé 
machines, and deci 

The new line is t 
fancy about them. ! 
Production meth 
machines so econ 


startlingly low pric 


Can 


Ou 


They will sail 


Each and every 


or we will cheerful} 


They are going 
_come, first served, 


So 
let 


Baltimore, Md. 
Columbus, Ohio 
Indianapolis, Ind. 


If it is used ina Cannery Sprague-Sells it. 


SPRAGUE 


Number 4] 
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The Most 
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TOMATO 


Machinery 


ars 


omato machinery 
be bought for less 


e asked for simple 
to build their own. 


problems. Nothing 


ff, and by quantity- 
) we build these 
them to vou ata 


t Them? 
ty all through 


sfy you absolutely, 
fund your money. 
a problem—"‘first 


Price—$310.00 
Capacity — 250 
bushels per hour 


A self-feeding 


pulper for pulping 
tomatoes, pump- 
kin, apples, plums, 
citrus fruits, ber- 
ries, etc. 

Strong, sturdy and 
substantial. The 
best value for the 
money ever offered 


in a pulper. 


San Francisco, Cal. 


springfield, Mo. 
San Jose, Cal. 


THE CANNING TRADE 


Model 26 Inclined Scalder 


Price—$215.00. Capacity—up to five tons per hour 
For tomatoes, potatoes, beets, turnips, fruits, etc. 


A combination scalder and inspection table. Built with 
ever-wearing LaPorte Belt—the most durable scalding and 
inspection belt made. An honest, substantial, reliable 
machine that will help you build profit into your pack. 


Model 26 Inspection Conveyor 


Price—$125.00. Capacity—up to five tons per hour 
For tomatoes, potatoes, beets, turnips, fruits, etc. 


A peach of an inspection table, made any length you want 
cheaper than you can build it yourself. Suitable for nearly 
all vegetables and fruits handled in the general-line cannery. 
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The general doctrine is that equity not only will 
enjoin the appropriation and use of a trade-mark or 
trade name, where it is completely identical with the 
name of the corporation, but will enjoin such appropria- 
tion and use where the resemblance is so close as to be 
likely to produce confusion as to such identity, to the 
injury of the corporation to which the name belongs. 

It reasonably may be assured that, to the extent 
the contrary does not appear from the statute, the in- 
tention of Congress, when it came to enact the registra- 
tion statute, was to allow the registration of such marks 
as the substantive law of trade-marks, and the general 
law of unfair competition of which it is a part, recog- 
nized as legitimate. 

Where the appropriation of the corporate name is 
complete, the rule of the statute by its own terms is ab- 
solute and the proposed mark must be denied regis- 
tration. 

Where less than the whole name has been appro- 
priated, the right of registration will turn upon whether 
it appears that such partial appropriation is of such 
character and extent that, under the facts of the par- 
ticular case, it is calculated to deceive or confuse the 
public to the injury of the corporation to which the 
name belongs. 

The fact that the articles upon which the mark is 
used are not of the same description as those put out 
by the gorporation is entitled to weight, since the prob- 
ability of such confusion and injury in that situation 
obviously is more remote than where the articles are of 
like kind. 

The fact that the word in question is the salient 
feature in the name of the corporation does not settle 
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the question whether its appropriation is calculated to 
confuse or deceive the public. 

Where it was not shown tHat the word “Simplex” 
standing alone, had the effect of designating to the 
mind of the public the corporation, Simplex Electric 
Heating Company, Held that the use of the word as a 
trade-mark upon car-brake apparatus would probably 
not confuse or deceive the public to the injury of that 
or any other corporation. 

Therefore, it will be seen that this decision makes 
more elastic the heretofore rigid language of the stat- 
ute, and renders it possible to register and to use a 
trade-mark which, although closely identifed with the 
trade name of a corporation, does not conflict with the 
business of the corporation or tend to confuse or de- 
ceive the mind of the public in relation thereto. 

“Cookieland” Not Distinctive 

The Johnson Educator Food Company applied for 
registration of its trade-mark “Cookieland,” for use on 
cookies, crackers, cakes and biscuits; and Loose-Wiles 
Biscuit Company filed an opposition, calling the name 
quasi-geographical, on the score that some of its em- 
ployes had applied this term to its own factory and that 
the mark “indicates origin and is descriptive of the 
place or places of manufacture.” 

The Examiner of Interferences dismissed the oppo- 
sition, and the D. C. Court of Appeals sustained his de- 
cision. The court in its decision said: “It is urged that 
since the mark indicates that the cookies come from a 
place where cookies are made, to give applicant ex- 
clusive right to the mark will tend to indicate to the 
public that applicant is the only person who makes 


FOR PEA INOCULATION USE 


Known in the canning industry for 
superior quality and dependable results 


URBANA CULTURE 


More Peas 
and 
Better Quality 
from 


Fewer Acres 


THE URBANA LABORATORIES 
URBANA, ILLINOIS 


BOZEMAN, 


CANNERS’ SEED PEAS 


Grown from Stocks That Have Proved to Possess 
Ability to Carry Their Quality into the Can 


GALLATIN VALLEY SEED CO. 


MONTANA 
GROWING STATIONS IN IDAHO AND MONTANA 
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| You are a High Class Canner 
You want High Class Tomato Seed, 
To make a High Class Product 


YOU NEED OUR SEED 
If You Just Want ‘“Tomato Seed’’ 


IT’S TOO GOOD FOR YOU 


We Grow for Seed Only: 


JOHN BAER, BONNY BEST, CHALK’S 
JEWEL, MATCHLESS, STONE, GREATER 
BALTIMORE and all Standard Varieties. 


RICE’S RED HEAD 


Best For Northern Canners 


PEAS, BEANS, CORN AND ALL 
SEEDS FOR CANNERS AND 
PICKLERS. 


Correspondence Invited 
Descriptive Catalogue for the Asking 


Jerome B. Rice Seed Co. 


SEED GROWERS 
CAMBRIDGE, NEW YORK 


season. 


Sanitary Can Washer 
Corn Cooker Filler 


Hansen Canning Machinery Corporation, 
Manufacturers of the following Master-Built Machinery 


IT’S A PLEASURE NOW. 


The slow heart-breaking work of topping 
beets has become a pleasure through the use 


of the 
HANSEN FOUR ROLL BEET TOPPER. 


Simply pitch beets, tops and all, onto the 
topper and catch the topped beets at the dis- 
charge end of the machine. 


Its work is so accurate that even the smallest beets are 
separated from the tops and saved. 


Its capacity is so great that it replaces dozens of laborers 
keeping your factory in constant operation throughout the 


Fruit and Vegetable Filler 


Conveyor Boot Pea Filler 


Cedarburg, Wisconsin 


Automatic Kraut Machine 
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cookies and that its factory is the one source of cooky 
supply. This argument is interesting, but too refined 
and fanciful to be given serious consideration. Opposer 
urges that one of the purposes and effects of the use 
of the mark 
‘is to convey at once to the mind of the general 
public the information that the cookies so described 
are superior to other cookies.’ 

There may be some suggestion of this sort, but 
certainly applicant is entitled to employ such a sugges- 
tion if it is not absolutely descriptive, and the present 
mark certainly is not that. 

Since opposer admittedly has no trade-mark use of 
the term, we might be justified in dismissing the oppo- 
sition on the ground that it has shown no damage, but 
I have gone into the merits of the case and reached the 
definite conclusion that the mark is suggestive within 
the degree allowed by cases, and not descriptive.” 

Such cases as these, which come to light occasion- 
ally by way of the public prints, all go to show how 
meticulously the rights, real or fancied, of trade-mark 
proprietors and others are guarded by them and their 
attorneys, and what fine lines of distinction are drawn 
by the Commissioner and the courts in adjudicating the 
contentions of litigants. 


WALTER J. TOWNSEND DIES SUDDENLY 


N Wednesday, February 24th, Walter J. Townsend 
() complained of a heavy cold and thought he had 
better go home early. He did so, and no one 
thought seriously of it, and least of all did he. But 
this cold rapidly ran into pneumonia, and strong and 
hearty though he was, he never rallied from this. He 
died Monday night at 11 P. M. 


He was head of the well-known brokerage firm of 
Walter J. Townsend & Co., with offices at 105 to 109 
Hudson street, New York City, and had only just com- 
pleted his term as President of the National Food 
Brokers Association. 


He was a man whose word was taken by everyone; 
an influence for the better among brokers everywhere, 
with a character the like of which the world sees too 
few. 

He was buried from his home in Ridgefield Park, 
N. J., on Wednesday, March 8rd, seinen by the whole 
industry. 
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REVISED FOOD AND DRUGS REGULATIONS 
IN CHILI 


From the Department of Commerce, Bureau of Foreign 
and Domestic Commerce, Division of Foreign 
Tariffs, Foodstuffs Division. 


(Note—As showing how other countries of the globe have 
fallen into step with the United States, and as a guide to any 
possible shippers to Chili, and to other countries as well, we cite 
the following.—Editor.) 


FOOD and drugs ‘aie: based on the Model Food 
A and Drugs Act approved by the Pan American 
Sanitary Conference of 1924 in Havana, has 
been incorporated, as Article 159-166, in the revised 
=" code of Chili, promulgated on November 20, 


No radically new provisions are embodied in this 
act, nor does it include any unusual or extraordinary 
requirements, and Chilean importers do not anticipate 
any difficulty in continuing to handle reputable lines of 
American drugs and foodstuffs, such as are freely sold 
in the United States. 

The Chilean Director General of Sanitation is re- 
quired to call-a hearing of persons interested before 
changing the standards fixed for any food or drug, and 
no changes or modifications may become effective until 
six months after their promulgation by the Director 
General. The detailed regulations under this law are 
still to be issud. 

General Provisions—The main provisions of the 
act are that substances injurious to health may not be 
sold; that no misleading statements may be made as 
to contents, efficacy, or origin of articles, and that prep- 
arations containing habit-forming drugs must be so 
labeled. Packages of foodstuffs must be marked with 
the weight or quantity of the contents. In advertise- 
ments, the basis of composition of the article must be 
indicated. 

Samples of food and drugs may be subjected to 
governmental analysis from time to time and the im- 
portation of articles found to be adulterated, mis- 
branded or injurious to public health prohibited. In- 
cluded under the act as drugs are not only those sub- 


. stances and medicines for internal or external use 


recognized in the Chilean National Pharmacopoeia, but 
also all medicines and substances used in the treatment 
of diseases of man or beast. Under food is included all 
simple or compounded articles for food, drink, confec- 
tioneries, pastries and condiments for men or animals. 
The detailed provisions of the act are as follows: 

_ Drugs—Drugs must be up to the professed stand- 
ard at which they are sold, and drugs sold under names 
recognized by the National Pharmacopoeia must be up 
to the standard specified in that code, unless their con- 
tent is clearly stated on the label. 


Drugs are considered misbranded and their impor- 
tation is forbidden: if they are imitations of, or offered 
for sale under the name of, another article; if they con- 
tain substitutes in whole or part for the original article; 
or if curative and theraptutic values are claimed for 
them which are false and in contravention of well- 
known scientific facts. On the label must be indicated 
the quantity or proportion, if any, of alcohol, morphine, 
opium, cocaine, heroine, alpha or beta eucaine, chloro- 
form, cannabis indica, chloral hydrate, acetanilid, or 
any derivative or preparation thereof, or any habit- 
forming drug therein. 
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A Prime Factor and Necessary Asset to increase 
Labeling Economy and Speed _ Production---- 


The New Improved 


Knapp Labeling Machine 


NEW FEATURES are the developement of over thirty years experience in the construction of 


Labeling Machines for the Canning Industry and have justly merited the NEW KNAPP to become 
universally known as the ““CANNER’S LABELER.” 


SIMPLICITY of Construction and in making ADJUSTMENTS ensure the EFFICIENT and 
ECONOMICAL operation of the NEW IMPROVED KNAPP LABELING MACHINE. 


“ofe FRED H.KNAPP CORPORATION 


LABELING ard BOXING MACHINES 
GENERAL OFFICE AND FACTORY 
RIDGEWOOD, NEW JERSEY 


CHICAGO SAN FRANCISCO BALTIMORE SALT LAKE CITY HAMILTON, ONT., CANADA 


is 
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Foods—Confectionery and pastries must not con- 
tain kaolin, barytes, talc, chrome yellow, or any other 
substance injurious to health, even if used only for 
coloring or flavoring. 


Foods and food products are considered adulter- 

ated: If they are mixed or wrapped in any substance 
which injures their quality or strength; if they are 
sustituted for the original article; if valuable ingredi- 
ents have been abstracted from them; if they are 
mixed, colored, powdered, coated or stained in such a 
way as to hide their inferiority or damaged condition; 
if, when ready for consumption, they contain harmful 
or poisonous ingredients that may render them inju- 
rious to health; if they contain filthy or decomposed 
animal or vegetable substance, or any animal part unfit 
for food, or the product of a diseased animal, or of one 
that has died except by slaughter. 
: Foods are considered misbranded: If they are imi- 
tations or offered for sale under the name of another 
article; if one substance has been substituted for an- 
other; if the label bears any false or misleading state- 
ment about the contents or ingredients; if the article 
is falsely declared to be a foreign product; or if it is 
not labeled with the quantity or proportion, if any, of 
morphine, opium, cocaine, heroine, alpha or beta eu- 
caine, chloroform, cannabis indica, chloral hydrate. 
acetanilid, or any derivative or preparation thereof, or 
habit-forming drug. 

Articles are not considered misbranded (provided 
they do not contain poisonous or harmful substances) 
if they are compounds or mixtures known as articles 
of food under their own distinctive names; or if they 
are sold under a name similar to that of another article, 
if this is stated on the label as well as the place where 
the article was manufactured or produced; or if they 
are plainly marked as imitations, and the word “imita- 
tion” is prominently placed on the package in which 
the article is offered for sale. 

Net Weight—Packages must be labeled with the 
quantity, either by weight, measure, or count, of the 
contents; but small discrepancies such as might occur 
in the packing are disregarded. 

Advertisements—Advertisements of food and 
drugs must indicate with sufficient clearness the basis 
of composition of the articles advertised. 


STRONG COMPETITION IN CANADA FOR 
CANNED FOODS 


HERE is a good demand in the Quebec district for 
I canned foods because of the long winter season 
during which period fresh fruits and vegetables 
are unobtainable, writes American Counsul E. H. Den- 
nison, Quebec, Canada, in a letter which was received in 
the Foodstuffs Division of the Department of Com- 
merce. Foreign packers, however, find some difficulty 
in competing with Canadian canneries. The market is 
almost wholly controlled by the Dominion Canners, of 
Hamilton, Ontario, states the American Consul. The 
products of this company are found in every grocery 
shop in Quebec. 
protection enjoyed under the Canadian tariff, is able to 
undersell its foreign competitors in most lines. Its 
“Little Chief” and “Lion” brands of canned foods are 
especially popular. Canned peas and tomatoes are the 
best sellers, there being but a restricted demand for 
beans and none whatever for canned pumpkin, berries 
and apples. 


THE CANNING TRADE 


This concern by reason of the high - 


March 8, 1926 


Patented 
THE MORRAL CORN HUSKER 
either 
Single or Double 
The fastest and best husker on the market. It has an automatic ear 
placer that places the ear at the proper place and careless feeders will 
not waste corn and it will save agreat deal of corn overany other husker. 


Patented 
THE MORRAL CORN CUTTER 
either 
Single Cut, Double Cut or Split and Cut. 
The Morral Corn Cutter is very simple in construction and is the most 
durable and best cutter on the market. It has a positive feed and will 
not clog up like other cutters when cutting nubbins and small ears. - It is 
furnished with attachments for cutting Golden Bantum Com, and it is the 
best cutter for cutting Bantum Corn. 


Patented 
THE MORRAL LABELING MACHINE 
The Morral Labeling Machine is built of iron and steel, driven by 
motor or hand power, large capacity, and guaranteed to do satisfactory 
work, We can save you money. It will pay you to write at once for 
our new catalog for prices, list of users, and further information. — 


MORRAL BROTHERS 
Morral, Ohio. 
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GRADE 


SAVING § SAFETY ES | 
| THERMOMETERS | 
For all Canning Purposes. j 

is the 1925 insurance saving for Canners on ah All Makes of Thermometers 
who have carried their fire insurance a Repaired. 


with Accuracy Guaranteed. 


CANNERS EXCHANGE SUBSCRIBERS 
at 


WARNER INTER-INSURANCE BUREAU 


Write For Prices. 


Thissaving, the largest ever returned, 
is further proof that this plan is con- l 
tinuing to furnish the most satisfactory | 
insurance for the Canning Industry. ! 


Phila. Thermometer Co. 
915 Filbert Street, 
LANSING B. WARNER Inc. | PHILADELPHIA, PA. 


155 E. Superior St., Chicago, Il. 


PEA GRADERS 


| 
Manufactured and Sold by | | 


Sinclair-Scott Company 


Baltimore, Maryland. 
Maleers of Nested Pea Graders, Colossus Pea Graders, and Other Canning Machinery. 


190 
180, 
170 
é 
“ A 
ft 
= 


32 THE CANNING TRADE 


March 8, 1926 


Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale— Machinery 


FOR SALE—2 Colossus Graders, very good condition, 
located in Wisconsin. 
Address Box A-1358 care of The Canning Trade. 


FOR SALE---Large stock new and practically new 
Canning Machinery at bargain prices. Write for catalogue. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FOR SALE—Two lines of Bean Machinery with Tables, 
A low price to a quick buyer. 
B. H. Minch & C. F. Cox, Receivers, 
The Garret Bergen Co., Bridgeton, N. J. 


FOR SALE—We have to offer, subject to prior sale, an 
assortment of used and reconditioned Tilting and Stationary 
Copper Steam Jacketed Kettles. Write or wire for prices 
on your requirements. 

F. H. Langsenkamp Co., Indianapolis, Ind. 


ete. 


FOR SALE—Two Colossus pea graders in good condi- 
tion. One standard size complete with feeder, the other 
one a special size, used for taking out the No. 5 size before 
the peas pass to the standard grader, length over all 16 ft. 
8in. Also one Monitor Sprayer Washer and cleaner. 
Will sell cheap if taken promptly. 

The Cazenovia Canning Co., 
Cazenovia, N. Y. 


FOR SALE— 
1 Ayars Exhauster 
1 Monitor Scalder 
1 4 Pocket M &S Corn Cooker-Filler 
i Interchangeable Burt Labeler 


2 40x 72 Closed Retorts 
Address Box A-1365 care of The Canning Trade. 
FOR SALE—One Erie City 150 H. P. Economic Boiler 
complete, in splendid condition; been used very little, and 
with certificate of Maryland State inspection. 
A. K. Robins & Co., Baltimore, Md. 
FOR SALE—Ams No. 98 and No. 128 Closing Machines. 
U. S. Can Company, Cincinnati, Ohio. 


Machinery—Wanted 


WANTED—Two Sinclair Scott nested Pea Grader 
without feeders for Alaska Peas only -- screens to be per- 
forated 13-32, 12-32, 11-32, 10-32, 9-32. Also sixteen 
inch Hansen Conveyor Boot. What have you? State time 
used, condition and lowest price. 

Address Box A-1384 care of The Canning Trade. 


W ANTED—Modern one line Corn Plant. 
Address Box A-1485 care of The Canning Trade. 


WANTED— 
3 No. 5 Sprague Corn Cutters 
1 Model 7 Corn Silker 
1 Peerless Corn Washer 
Address Box A-1380 care of The Canning Trade. 


For Sale—Seed 


FOR SALE—Indiana Canners Association ‘‘INDIANA 
BALTIMORE” Tomato Seed that we offer, subject to pre- 
vious sale, at $4.00 per pound C. O. D. or cash with order. 
This is the seed we have been so successfully growing and 
improving for many years under the supervision of Purdue 
University Agricultural Experiment Station, and has attain- 
ed a wonderful reputation. Nothing is spared that will 
aid in raising the high standard of this Seed. 

Address: Indiana Canners Association, Kenneth N. Rider, 
Secretary, Matthews, Indiana. 


FOR SALE—The famous Blake-Ellis Early Crosby 
sweet corn seed from the crop of 1925. Big discount in 
price on account of a large surplus. 

Address Edwin H. Blake, Brownfield, Maine 


FOR SALE—Limited quantity of Stowell’s Evergreen 
Seed Corn. Grown especially for seed purposes. Hand 
picked and high germination guaranteed. Price 8 cents per 
pound, f. o. b. Aberdeen, Maryland. Bags at cost. 

H. P. Strasbaugh, Aberdeen, Md. 


FOR SALE—We have a surplus of Stowell’s Evergreen 
Seed Corn, very high germination test. Price on application 
The Mt. Airy Canning Co., Preston, Md. 


FOR SALE—300 bu. Everett B. Clark Alaska Pea 
Seed, 1925 crop. 


Box 146, Aberdeen, Md. 


FOR SALE—Pea Seed, 700 bushels Clark’s Winner, 
500 bushels Rogers’ Horsfords, 700 bushels Rogers’ ‘‘K’’. 
All 1925 grown. 


Address Stittville Canning Co., Utica, N. Y. 


FOR SALE—Seeds, 60.000 bu. Green Admiral Peas 
1925 crop, rogued, handpicked, high germination. 
and prices on oequest. 

Address Box A-1381 care of The Canning Trade. 


Samples 


FOR SALE—25,000,000 Greater Baltimore, Stone and 


Good healthy, stalky kind. 
Send orders now. 


R. C. Hall, Ava, Mo. 


Red Rock Tomato Plants. 
Free from disease. 


| 
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FOR SALE—Early and Stowells Evergreen Seed Corn, 
shelled and on ear. Hand picked. 95% germination. 
Grown from selected ears especially for seed. Bargain price. 

Thomas & Company, Frederick, Md. 


Tomato Plants—For Sale. 


TOMATO PLANTS—We are large growers of Field © 


Grown Tomato Plants-Special prices to the Canning Trade. 
Let us figure with youon your requirements. Shipments 
from April 15th. up to June 15th. Shipping capacity- 
Million per day, 

Wholesale Plant Company, Martins Point 8. C. and 
Thomasville, Ga. 


Wanted—Factories 


WANTED — Cannery to handle tomatoes, peppers, 
cucumbers, ete. Farmers anxious to contract at right prices, 
and site will be given to responsible party. Soil and con- 
ditions exceptionally favorable. 

Address W. P. Hickerson, Jr., Cashier, 
First National Bank, Manchester, Tenn. 
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FOR SALE—Opportunity for some one to secure at a: 
bargain, three canning factories thoroughly equipped with 
latest improved machinery for packing fruits and vegetables. 
Factories located in best sections of New York State for 
packing the various items handled at each plant. Will sell 
with or without old well-established brands as preferred by 
buyer. Those interested will be given a personal inspection 
of the plants and full details. 

Address Box A-1379 care of The Canning Trade. 


EMPLOYMENT EXCHANGE 
Help Wanted 


WANTED—Chemist for Apple Products, such as Apple Butter, 
Bakers Jelly, Pectin, Cider Syrup, Vinegarin glass and barrels. 
For right man will give interest in business with established firm. 

Address Box B 1375 care of The Canning Trade. 


WANTED-— High grade quality processor for Fruits, Vegetables, 
Jams, Jellies, Ketchup and fomato products. Should have some 
knowledge of food chemistry. Give full details, experience, salary, 
etc., in first communication. 


Address Box B-1372, care of The Canning Trade. 


WANTED—Assistant Superintendent for a Pennsylvania fact- 
ory, packing a general line of vegetables. Must be familiar with 
Canco Machines. Single man preferred. State salary expected and 
experience. 


Sup’t. of Welfare, Bellefont, Pa. 


CANNING AND PICKLE FACTORY WANTED — Splendid 
location for canning and pickle factory. Cucumbers, Tom- 
atoes, Berries, Corn, Etc, Grow abundantly. Plenty of 
production assured. Good shipping facilities. Abundance 
of fuel. Will furnish half of necessary capital, or make 
liberal donation outright to right parties. 


Chamber of Commerce, Marceline, Mo. 


For Sale—Factories 


FOR SALE—Strasbaugh’s Quality Corn Plant at Mt. Pleasant, 
Delaware. Plant thoroughly equipped, latest improved machinery, 
capacity 6,000 No. 2 cans per hour. 600 to 1000 acres of Corn obtain- 
able per season. Attitude of growers most satisfactory. This is one 
of the best located factories on Peninsula, P. R. R. siding, 3 acres, 
ample building to double line plant or equip for Peas, Stringbeans, 
or Tomatoes, Will sell with or without established brands as pre- 
ferred by buyers. Ample water supply. ample day help obtainable 
within 13g miles of plant. If interested let us give you a personal 
inspection and full detail as to a prosperous past record for the plant 


for last ten years. 
H. P. Strasbaugh, Aberdeen, Md. 


FOR LEASE—Strong building, 50x75 feet 5 stories, 
adjoining boiler room with two 80H. P. boilers (each), 
plenty water, cheap labor and splendid locality for Tom- 
atoes and Pumpkin. Fifteen miles southeast of St. Louis, 
Mo. 

Mrs. Wm. Baer, Millstadt, Ill. 


FOR SALE—One acre of land on State Road, + mile 
from Scotland P.O.,2 miles from steam boat landing. 
Canning Factory complete with machinery, saw mill and 
grist mill attached. Storage Room capacity 20,000 cases. 
Garage, Store and Dwelling in same house, consisting of 10 
rooms, electric lights. Price $5,000, half cash. Small stock 
of goods included. 


L. G. Raley, Scotland, Md. 


WANTED—Man thoroughly capable of taking care of cooking 
and packing preserves, jellies, mayonnaise, catsup, etc. Address 
giving full details experience, also references and salary. 

Address Box B-1370 care of The Canning Trade. 


WANTED—Chemical Engineer, or Chemist with wide technical 
experience, preferably one with a record of several years in one or 
more of the following food industries: Dairy or Ice Gream, Fruit 
or Vegetable Canning, Jams, Jellies, Fruit Juices, Essential Oils and 
Extracts. Nature of work is analytical, experimental, bacterialogica 
and general research in carbonated beverage manufacture. Must — 
have enough technical training and executive ability for plant super- 
vision. Exceptional opportunity for right man. In writing, please 
give full account of past training and record. 

Hoffman Beverage Company, Newark, N. J. 


CROP EXPERT—Experienced in canners’ crops on large scale, 
open for position. Young, married, with A-1 references. Would like 
to confer, confidentially. with canner of quality products. 

Address Box B-1371, care of The Canning Trade. 


WANTED—Experienced Catsup Cook. ve 
Address Box B-1386 care of The Canning Trade. 


Positions— Wanted 


WANTED—Position by Superintendent of 15 years experience. 
High cluss man on Peas and Tomatoes. Can supervise the installation 
of theentire plant. References. 

Address Box B-1367 care of The Canning Trade. 


POSITION WANTED—By competent, reliable Superintendent- 
Processor. Qualified from A to Z in all branches of the canningsand 
preserving business. Can give and get resultsfor you. Ready for 
immediate permanent employment can furnish best of references. 

Address Box B-1383 care of The Canning Trade. 


Am open for position as Manager or Superintendent or Builder. 
Have 25 years experience in canning Fruits and Vegetables. Have 
been the past nine years in a three line Pea and Corn plant, also 
packing Beets, Beans and other things. Can take position at once. 
Can build, equip and operate most any size plant. 

Address Box B-1382 care of The Canning Trade. 


Sale executive with broad experience in Food line with Canners, 
Brokers and Jobbers open for position where these qualitities will 
be appreciated. Have a clean record and able to handle corres- 


pondence. None but high grade and responsible connection con- 
sidered. References of the highest type Prefer locating in Indiana. 
Address Box B-1378 care of The Canning Trade. 
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POSITION WANTED—By Superintendent and Chemist, 12 
years experience in Tomato Products, Soups, Beans, preserves, 
Jams. Would like permanent position with firm packing high grade 
products. Some experiedce ingeneral canning of Fruits and Veget- 
ables. 

Address Box B-1887 care of The Canning Trade. 


THE TOWNSEND STRING BEAN CUTTER 


(The Choice of the Careful buyer) 


THE PACKER who places his order 
for equipment in advance of the season 
has his machines on hand when he 
wants them and healso gets a_ sub- 
stantial discount. Are YOU going to 
need String Bean Cutting or Filling 
equipment? If so, it will pay you to 
select it now. 


Burton, Cook & Co. 
Rome, N. Y. 


(Successors to Z. P. Townsend, the original patentee) 


50 Years of Service to Canners 


| Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. ] 


GAMSES— 


ATTRACTIVE 


One canner calls Gamse Labels 
“appetite teasers” because the 
engraved product illustrations 
are so lifelike. 


H.GAMSE& BRO 
ithographers 


GAMSE BUILDING 
BALTIMORE MARYLAND ! 
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CAN PRICES 


1926 Prices 


The American Can Company announces the fol- 
lowing term contract prices, f.o.b. its factories, for 
standard sizes Sanitary Cans for the Central and East- 
ern parts of the United States, effective January 2 
1926. 


* 


American Can Co. 


CANNED GOODS EXCHANGE 
YEAR 1925-1926 


OFFICERS 
President, C. Burnet Torsch. 
Vice-President, J. Newman Numsen. 
Treasurer, Leander Langrall. 
Secretary, Harry Imwold 


COMMITTEES 


Wm. H. Killian 
Benjamin Hamburger, E. 
Lamble, John S. Cc. 
J. Schenkel, Edw. . Kerr, J 
-O. Langrall. 

Arbitration Committee, J. Newman Numsen, F. Curry, H. 
Fleming, J. W. Schall, "Chris, 
Herbert C. Roberts. 

D. H. Stevenson, J. Newman 
Numsen, George Clark, How- 
ard E. Jones, G. Stewart Hen- 
derson. 

Legislation Committee, Cc. Burnet Torsch, Preston 
Webster, Albert T. Myer, W. 
E. Robinson, Geo. T. Phillips, 
Thos. L. North, W. G. Winter- 
bottom. 

Hampton Steele, Leroy Lang- 
rall, Jos. M. Zoller, H. H. Ma- 
hool, F. W. Wagner. 

Harry Imwold, Elmer Lang- 
rall, Herbert Roberts, M. Ray- 
mond Roberts, J. A. Killian, 
Herbert Hampton. 

. A. Torsch, Wm. Silver, H. 
P. Strasbaugh, Jos. N. Shriver, 
Ss. J. Ady . Feeser, Col. 
A. Phillips, . V. Stockham. 
R. A. Sindall, Herbert Randall, 
Herman Gamse, H. W. Krebs, 
John May, Richard “Dorsey, 
Carl Cooling, Geo. C. Sauter, 
Robert Rouse, Henry Doeller, 
F. Cole, E. Everett 


Arthur I. Judge, Edw. A. Kerr, 
Chas. G. Summers, Jr. 
Counsel Cc. John Beeuwkes. 

Chemist Leroy Strasburger. 


Executive Committee, 


Commerce Committee, 


Claims Committee, 


Brokers Committee, 
Agriculture Committee, 


Hospitality Committee, 


Publicity Committee, 


| 
| 
| 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. Baltimore (unless 


otherwise noted) and subject to the customary discount for cash. 


****Many canners get higher prices for their goods; some 


few may take less for a personal reason, but these prices represent the general market at this date. 
Baltimore figures corrected by these Brokers: 


(*) Howard E. Jones & Co. 


Canned Vegetables 


Balto. 
ASPARAGUS*—(Calif.) 


White Mammoth, No. 
White Mam., Peeled, No. 2%. ane 
Green Mammoth, No. 2%%.. 
White, Large, No 
Green, Large, No. 2%4.. 
White, Large, Peeled, No. "2%. 
White, Medium, No. 
Green, Medium, No. 2%%........ ... 
White, Small, No. 2%%......+.- 
Green, Small, No. 
Tips, White, Mam., No. i sq.- 


Tips, White, Small, No. 1 sins 3.25 
Tips, Green, Mam., No. 1 sq.... 3.55 
Tips, Green, Small. No. 1 sq.... 3.20 


BAKED BEANS# 

In Sauce, 0 


In Sauce, No. 2....ccccccccccccce be 
In Sauce, No. 
BEANS#—Std. 


Stringless, Std. Cut Green, No. 2. .35 
Stringless, Std. Cut Green, No.10 4. 4 


* Stringless, Std. Who. Gr. No. 2.. 


Stringless, Std. Who. Gr. No. 
Stringless, Std. Cut Wax No. 2.. 1.05 
Stringless, Std. Cut Wax No. 10. 4.75 
Limas, Fancy Green, No. 2...... 2.00 
Limas, Std. Green, No. 2........ 1.70 
Limas, Std. White & Gr., No. 2.. 1.25 
Limas, Std. White & Gr., No. 10.9.00 


Limas, Soaked, No. 
Red Kidney, Std. No. 10...... 
BEETS+ 

Cut, No 10 


Sliced, No. 

Std. Sliced, No. 10..........-++- 4.00 
Sth, Deed, WoO. 1.40 
Std. Diced, No. 10.......cccere+ 4.50 


CORN{ . 

Std. Evergreen, No. 

Std. Evergreen, No. 
Std. Shoepeg, No. 

Ex. Std. Shoepeg, N 
Ex. Std. Shoepeg, No. 2,f.0. Co. 3 
Fancy Shoepeg, No. 2, f.o.b. Co... 1.05 
Std. Crushed, No. 2 
Std. Crushed, No. = Co... 


Ex. Std. Crushed, No. 2, f.0.b. ‘Co. -95 
HOMINY¢ 
Standard, Split, No. 1.00 
Standard, Split, No. 10...... coe 


MIXED VEGETABLESt 


Standard, No. 10. ee 
Fancy No. 2......--. 1.10 
OKRA AND TOMATOES} 

Standard No 10....... 
PEASt 

No. 1 Sieve; Nos 9... . 1.60 


No. 1 Sieve, No. 2, f.0.b. County. ps = 
No. 2 Sieve, No. 2.......0-.ceee- 1.1 
No. 2 Sieve, No. 2, f.o.b. County. 1. 20 
No. 3 Sieve, No. 2, f.0.b. County. 95 
No. 4 Sieve, No. 2.......... - 1.00 
No. 4 Sieve, No. 2, f.0.b. County. 195 
No. 5 Sieve, No. 2 
Seconds, No. 

. J. Std. No. .80 

J. Sifted, No. 3 Sieve, No. 1.. .85 


E J. Ex. Std., No. 2 Sieve, No. i +.90 
Fancy Petit Pois, 1.00 
PUMPKIN¢ 

Standard, No. 3......... eres 


standard. No, 


N. Y. 


Coro wes 
fo} 


(t) Thos. J. Meehan & Co. 


(t) Jos. Zoller & Co., Inc. 


(§) A. E. Kidwell & Co. 


New York prices corrected by our Special Correspondent. 


CANNED VEGETABLES PRICES—Cont’d 
Balto. N. Y. 


SAUERKRAUT 
Standard, No. 4.50 
SPINACH¢ 
Standard; NOs Out” 1.15 
NO. AB 17.60 
Standard, hs 1.60 
Standard, No. 10................ .65 4.90 
SUCCOTASH}{ 
Stand. Green Corn, Green Limas. 1.20 Out 
(Triple) No. 2 (with Tomatoes).1.40 -40 
Std. (green Corn, dried Limas) Out 1.30 
SWEET 
Standard, 
Standard, No. 1:60 
TOMATOES}{ 
Fancy, No. 2, f.0.b. County..... .80 95 
Fancy, No. 3, “oe County.....1.10 1.35 
Fancy, No. 10, f.o.b. County....3.50 4.40 
Ext. Std.; No. ‘t.0.b. ‘County.: 

oO. 
Ext. Std., No. 3, f.0.b. County.. 1.20 pi 
Ext. Std., No. 10......... cums 
Ext. Std., No. 10, f.0.b. County.. 3. 60 ae 
No. f.0.b. County........ .50 -60 

Std. No. 2%... 1.10 Out 
Std. No. 2%, ‘f.0.b. ‘County. 
Std. No. 3, f.o.b. County........ 1.0 a 
Std. No. 10, ‘£.0.b. County......: BG 
TOMATO PUREEt 
Std. No. 1, Whole Stock......... .45 
Std. No. 10, Whole Stock....... 3.50 3.75 
Std. No. 1, Trimmings..........42% 52% 
Std. No. 10, Trimmings.........3.00 3.40 

Canned Fruits 

APPLES* 
Michigan, 

APRICOTS* 
California Standard, No. 2%......... 2.50 
California Choice, No. 2%.......3.00 2.95 
California Fancy, No. 2%........... 3.10 
BLACKBERRIES§ 
Standard, No. 2, Preserved...... 2.00 2.25 
Standard, No. 2. 
BLUEBERRIES§ 
CHERRIES§ 
Standard, Red, Water, No. 2.. 40 1.40 
Standard, White, ae No. 2.. i 90 3.00 
Extra Preserved, 
Red Pitted, No. ggasi 50 Out 
Sour Pitted Red, 10s..... ecoocee Out Out 
California Standard 2%s........ Out 2.40 
California Choice, No. 2%.......... 2.90 
California Fancy, No. 2%........ 3.25 
GOOSEBERRIES§ 
NO. 10... -» 5.50 5.75 
PEACHES* 
California Std., No. 2%, Y. C...2.35 2.30 
California Choice, No. 2% Y. C.. 3.60 2.45 
PEACHES+ 
Extra Sliced Yellow, No. 
Standard White, No. 2.......... t Out 
Standard Yellow, No. 2......... Out 1.60 
Seconds, White, No. 2........... Out Out 
Seconds, Yellow, No. 2.......... Out Out 
Standards, White, No. 3........ pak Out 
Standards, Yellow, Ne. 3........ @unt 


Extra Standard Yellow, Ne. 3... soe e 


CANNED FRUITS—Continued 


Balto. 


PEARS+ 

Seconds, No. 2, in Water........ ... eee 
Standards, No. 2, in Water..... _.. cia 
Extra Stds., ty 2, in Syrup....1.25 1.40 


Standards, No. 3, in 30) 1.60 1.75 


PINEAPPLE® 


Bahama Sliced, Extra, No. 2.... .... 
Bahama, Grated, Extra, 
Bahama, Sliced, Ex. Std., 
Bahama. Grated, Ex. Std., 
Hawaii, Sliced, ‘Extra, No. 35 


2 
No. 2.35 2. 
i 


Hawaii, Sliced, Std., 
Hawaii, Sliced; Extra, INGE -15 


eee 


Black, Water, No. 2.. 
Red, Water, No. 2... 
Black, Syrup, No. 2.. 


Red, Syrup, 
Red, Water, No. 10..... oat 
STRAWBERRIESS§ 


Extra No. 2.. Out 2.10 
Preserved, Out 3.20 
Out 
Extra, Preserved, 10 1.30 
Preserved, 


Canned Fish 
HERRING ROE*? 


Standard, No. 2, Factory, 18 0z..1.60 1.85 
LOBSTER# 


OYSTERS*# 
Standards, 4 oz...... 1.40 1.60 
Standards, 5 oz.. 1.50 1.70 
Standards, 8 oz.. 2.80 3.15 
Standards, 10 0z. _....... 3.00 3.30 
Selects, 6 oz......... ews coe 3.25 -40 


SALMON* 


Red Alaska, Tall, No. 1.........3.75 3.70 
Red Alaska, Fiat, No. 
Cohoe, Flat, No 
Cohoe, Flat, No. %.. 


Columbia, Flat, No. 4.00 
CR BRAM) 2.40 
po 2.95 
SHRIMP* 


SARDINES—Domestic, per Case* 


California, 4% per case. wees 


TUNA FISH—White, per Case* 


California, %s ....... -90 
16 21.00 
California, %s, Blue Fin......../1.00 7.50 
California, 1s, Blue Fin............. 
Califernia, %s, Striped@.............. 6.50 
California, 1s, Stripef@l........ 
Califernia 
@alffornfa 


7.25 


es, Peeled, No. 3.............. Out Out ae 
0 Pies, Unpeeled, N, 
: Pies, Peeled, No 
0 
3 
.20 
3.30 
3.25 
3.40 
3.35 
.10 2 
1.10 
1.25 
Out 
Out 
ane awail, Grated, Std., No. 1......... Out 
Shredded, Syrup, No. 10.50 
120 Crushed,’ Extra, No. 785 11.50 
1.15 Eastern Pie, Water, No. 10..... 2.50 Out (cea 
Out" 
-90 
Out 
2.40 
5.30 
5.50 
1.10 
4.35 
1.17% 
1.02% 
1.10 
Out 
1.20 
3.75 
1.00 
4.50 
1.10 
5.25 
1.20 
5.35 
1.50 % Tomato, Carton ............. 
¥% Mustard, Keyless ............ 
1.40 % Mustard, Keyless ............ 
1.20 
3.50 
1.35 cece 
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WEEKLY REVIEW 


Buying of Canned Foods Is Brisk—Most Canners Holding Their 
Market—Tomatoes the Exception, Where Weakness Is 
Very Evident—Two Good Opinions as to 1926 To- 
mato Canning—Peas Are Weak—Corn Quiet. 

Fruits Continue in Demand—Canned 
Fish Strong. 

OBBERS ARE BUYING—Buying of canned foods in many 
J markets is reported as better during the past month than 
for any time since early last fall. The jobbers realize that 
the present prices on spot staples are about as favorable as 
could reasonably be expected, and they are taking in fair quanti- 
ties while they can get them at these prices. For that reason 
the buying has not only been active, but it has shown a good 
increase in the size of the orders. They are taking the goods 
with confidence, and because the demand from retailers is ex- 
ceptionally heavy for all canned foods, are taking large quanti- 
ties, more like the normal buying. The chain stores are re- 
ported putting out huge quantities of canned foods at the low 
prices. The people are eating them because they are good and 
because they are cheap. 

And in most instances the canners are handling their side 
of the market quite well. Facing the large packs, and with the 
goods on their own floors, the canners holding well to prices in 
all items, with the possible exception of canned tomatoes and 
tomato puree. And of all the items canned tomatoes would 
seem to be the one which could best afford to be stiff about its 
selling prices. Instead of holding stiff, however, they have 
shown decided weakness and the prices are running off as we 
write. Nominally No. 2 standard tomatoes are quoted at 70c, 
in our market page, but actually there have been sales made 
this week of this quality No. 2 tomatoes at 67%4c. And us may 
be supposed, interested parties are trying to break even that 
low price to a lower level. And we have a record this week 
No. 3 standards as reaching the $1.00 mark in the country. 

C. W. Baker & Sons, Aberdeen, dd., commenting upon this 
weakness of the tomato holders, said in their market letter of 
the 2nd: 

“Just when it seemed that the market was showing 
signs of improvement, some ‘distressed lots’ were un- 
covered, with the result that prices have slipped back 
again. It is the general opinion, however, that this de- 
cline is only temporary, and with the approach of 
spring there will be a steady demand and higher prices. 

We quote the market as follows: No. 1 standard toma- 

toes, 50c-52%c; 2s, 70c-72%4c; 3s, $1.05-$1.10; 10s, 

$3.25-$3.50. all f. 0. b. respective shipping points, for 
prompt shipment, the inside prices being for carload 
lots only.” 

Naturally under such unsettled conditions the selling of 
future tomatoes has not progressed much. Unless a canner 
wishes to sell out his 1926 expected pack at the below-cost prices 
noted today in spot tomatoes, he can find no one willing to take 
his futures. The jobbers will take spots at the low prices rather 


than futures at the higher prices. So the ruture market on 
tomatoes may be left out of the picture for a while. 

Elsewhere in this issue Charles S. Stevens, former Presi- 
dent of the Tri-State Packers Association, and well known to- 
mato canner of New Jersey, sounds a warning about the coming 
season, as regards canning tomatoes. His logic and reasoning 
seem unanswerable—except that we are inclined to agree with 
Mr. W. M. Wright, who wrote upon this question in these pages 
recently, and as others have pointed out—“there is no use talk- 
ing about reducing the output—they just will not do it” The 
job the tomato canner has facing him is to pack his 1926 toma- 
toes as to insure a market for them. If he shades the quality 
of his tomatoes in 1926 ever so slightly, he will have an excel- 
lent chance to eat his own goods, for no one else will have them 
at any price. And, of course, the tomato canner will take that 
assertion with a big grain of salt. They won’t believe it. 

On the other hand, another writer, Mr. M. J. Maxwell, of 
Missouri, gives a piece of advice that is well worth very serious 
consideration. In a word, he says, do not reduce the price to 
the growers this year, but advance your quality standard so as 
to insure a better grade of tomatoes from the growers, and stick 
to it. Pay the growers the same price as in 1925, but on the 
understanding that this is equivalent to an advance in price, 
and that in consideration of this, the tomatoes must grade well, 
and that unless they do the canner will reject them. Mr. Max- 
well has outlined a plan that would give satisfactory results if 
followed. And why should it not be followed? 


ORN—Corn has been quiet this week, and while there has 
been some buying, it has been of the fill-in variety and 
showed none of the snap which sellers like to see about a 
market. Most jobbers still have a plentiful supply of corn, 
either on their floors or still in the warehouses of the canners 
at their orders. But they are getting rid of corn in a rapid 
fashion. the chain stores and other retailers featuring this item 
in a way that is moving it into rapid consumption. The bulk 
of the corn is of fairly satisfactory quality, and the consumers 
have learned to serve canned corn in many ways aside from just 
dumping it into a pan and warming. And this helps towards 
the distribution of this big pack. 

On our market page there has been a slight reduction, to 
90c, on Extra Standard Shoepeg corn, and an advance to $1.05 
on fancy Shoepeg. Aside from these two changes, there is noth- 
ing new noted in canned corn. 

The buying of future corn is reported fair, by those jobbers 
who annually cover a portion of their requirements with special 
packings. In general, there is little or no movement of futures 
in canned corn. 


EAS—Prices on peas have been reduced all along the line 
this week, and the market is weak. There has been a 
wide disparity between the prices of canned peas as 

quoted in the East or Southern territory as it is usually called 
by pea canners, and the Northern or Wisconsin prices. In the 
East the prices on standard peas have remained much higher 
than the Wisconsins in standards, for instance, but on the other 
hand, the Eastern fancy prices have been far below those of 
Wisconsin fancies. This week shows a further reduction in ll 
— of canned peas, and they are reported as unsettled in all 
markets. 
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An effort has been made to hold future pea prices to a fair 
level, but not with a great deal of success. As in other canned 
foods, the buyers have placed their usual future orders for 
goods which they want for special purposes, and which they reg- 
ularly buy from certain packers, but aside from these orders, 
peas have been bought very slowly as futures, and where orders 
have been forced the price has usually suffered. The jobbers 
believe that the pea canners will put up another big pack in 
1926, and that they need not worry about their supplies, at their 
own prices. The pea canners are the only ones that can answer 
this question. 

No. 2 spinach is marked out of quotation in this market. 
This is a good sign, with the near approach of new spinach 
canning. 

Sweet potatoes have had a good call, but in spite of this 
the market is off this week about 5c¢ per dozen. It is said this 
was caused by canners seeking future business at prices far 
below spot prices. 

The favorable prices put upon future asparagus by the 
California canners have caused a quick acceptance of contracts. 
The indications seem to point to a wonderfully successful grow- 
ing season. in that State, although it is yet too early to count 
these chickens. 

Fruits are in continued good demand and the stocks are 
cleaning up rapidly. The jobbers are considering their future 
needs and placing some business on fruits. The improved meth- 
ods of packing have much to do with the improved feeling on 
the part of the jobbers, as they now feel that they can buy 
canned fruits with condence as to a satisfactory quality. And 
that is all that this item has ever needed. __ ; 

The canned fish market is in good condition and prices are 
strong. Sardines have scored another advance, and salmon is 
held at a stiff price. The break the buyers waited for, as of 
March 1st, did not materialize. 


NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 
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Death of Ex-President Townsend—Brisk Movement in Canned 
Foods—Buying in Large Quantities—Tomatoes Unsettled— 
Pea Futures Slow—Stringless Beans at 85c.—Corn is 
Quiet—Sardines Advancing—Future Fruits Selling 
Well—Some Demand for Sweet Potatoes— 

Canned Fish in Demand—Salmon Firmer. 

New York, March 4, 1926. 

ALTER J. TOWNSEND DEAD—The local market was 
\W shocked to learn of the death, late Monday night, of 

Walter J. Townsend, head of the canned foods brokerage 
firm of Walter J. Townsend & Co., among the leading brokerage 
concerns of the country. Mr. Townsend, who was 54 years of 
age, died of pneumonia, after a short illness. He leaves a 
widow, a son, and a daughter. In Mr. Townsend’s passing, the 
industry, both the canning and distriuting branches, has lost a 
friend. He was universally respected and admired by both 
canners and wholesale grocers, as well as by his fellow-brokers, 
who showed their appreciation by electing him to serve as presi- 
dent of the National Food Brokers Association during 1925, 
after he had held many other Association offices. . 

The Situation—There has been a bris': movement in canned 
foods on the spot position during the past week. Jobbers have 
been buying in larger quantities for their spring needs, and 
have likewise been showing more interest in futures. Southern 
tomatoes have been coming in for more attention, following an 
easing off in canners’ quotations. Fruits are in demand and in 
short supply. Canned fish movement has been fair, reflecting 
the Lenten demand from consumers. . 

Tomatoes Unsettled—An irregular trend has developed in 
the market for Southern tomatoes, and easiness has been dis- 
cernible in some quarters of the trade. Offerings have been 
reported at the following levels: Standard 1s, 50c to 55c; 2s, 
70¢c to 75c; 3s, $1.10 to $1.15, and 10s, $3.25 to $3.50 per dozen, 
f. o. b. cannery. Sellers at the inside prices were not numer- 
ous. Notwithstanding the price shading by some packers, many 
canners are quoting their surplus stocks at prices 5c to 15¢ per 
dozen over the general levels, and are net disposed to meet the 
low prices heard in the trade at present. The futures situa- 
tion is neglected, but canners are talking pack curtailment for 
1926, as a result of the heavy production in 1925. 

Peas—Chief interest in this division of the marlet has been 
centering in futures Wisconsin packs, prices having been named 
by many of the leading canners in the State. Jobbers have 
placed considerable business on the higher grades for their pri- 
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vate labels, but there is a general disposition to go slow on 
standards and extra standards to await further developments 
in the old-pack situation. With standard peas selling in the 
New York jobbing market at 85c to 90c per dozen, jobbers are 
not anxious to book futures at higher prices. It is expected 
that Maryland and Delaware canners will cut down their packs 
of peas this year as a result of the carry-over from last year 
in jobbing markets. Futures are not yet moving in this section 
of the country. 

Stringless Beans—Southern canners are still booking stand- 
ards at 85c per dozen and offerings through the chain stores at 
10c per can retail and under indicate that considerable business 
has gone through under this figure. The market for extra 
standards is showing a little more firmness, at a range of $1.00 
to $1.05 per dozen, cannery. 

Corn—Standard corn has remained quiet, both in the South 
and in Mid-western packing sections. Jobbers were not heavy 
buyers. Opening prices on Minnesota bantam have been named 
at $1.30 per dozen, f. o. b., and other Mid-western packers are 
quoting fancy Country Gentleman at $1.25 per dozen f. o. b. 
cannery. 

Sardines Going Up—Effective March 8, Maine canners an- 
nounce a further increase of 25c per case in their prices, affect- 
ing all grades with the exception of three-quarters mustard. A 
good inquiry was reported this week for stocks fo pompt ship- 
ment at the old price schedules. The carry-over from 1925 is 
expected to be completely cleaned up by the time the 1926 pack- 
ing season gets under way. The proposed $6,000,000 merger of 
Maine sardine packers is still under discussion. 

Future California Fruits—California packers are booking 
S. a. p. orders, but there appears to be a general tendency to 
withhold the naming of actual prices until later on in the sea- 
son. Eastern buyers this year will have to pay an advance of 
12% per cent in ocean freight rates covering canned foods ship- 
ments from the Pacific Coast to the Atlantic seaboard. 

Spot Fruits—California canned fruits are in demand on spot, 
and the market is steady to strong on the entire list. Packers 
are cleaned out of practically all fruits, with the exception of 
Bartlett pears, and quotations on the latter are showing an 
upward tendency. Some market interests are inclined to the 
belief that canned fruit prices will stiffen materially in Eastern 
jobbing markets before 1926 packs become available. 

Sweet Potatoes—With prices on future sweet potatoes being 
named at levels under the spot basis, there has been more of a 
tendency to move out holdings of 1925 pack. ‘The market for 
Southern sweets is quotable at $1.05 per dozen for 2s, $1.45 for 
24s, and $5.25 for 10s, all f. o. b. cannery, with futures offering 
at $1.05 for 2s, $1.30 for 214s, and $4.75 for 10s. 

Canned Fish Moving—A better movement of canned fish 
into consuming channels is reported locally, as is usually the 
case during the Lenten season. Jobbers are not renewing their 
stocks in a large way, however, and appear content to merely 
piece out their holdings as shortages develop. 

Pink Salmon Firmer—Holders of pink salmon on the Coast 
have advanced the market 5c per dozen to $1.50, with a corre- 
sponding advance on chums, making the market for the latter 
grade $1.25 per dozen, both f. o. b. Seattle. Whether or not the 
market can be maintained at those prices is another question, 
but for the time being holders are quoting the figures men- 
tioned. The market for red talls is held at $3.40 to $3.50 per 
dozen, f. o. b. Coast. Canners are soliciting s. a. p. orders, but 
are not yet naming prices for futures. 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


‘Demand Steady—Canners Holding Their Position Well—Febru- 


ary Buying Better Than for Some Months—Chain Stores 
Distributing Immense Quantities of Goods at the 
Low Prices—Canned Salmon the Exception. 
Puree Market Demoralized—Rumor of 
a New Brokers’ Association. 
Chicago, March 4, 1926. 

EMAND STEADY—It is surprising how the demand for 
D canned foods continues and how the steady distribution is 
sustained, under the conditions of a very large output of 
the three great staple canned vegetables, and as to the tenacity 
with which canners hold up their prices and resist the efforts 
of buyers to bring about a general demoralization of the market. 
The situation goes to prove the fact that canners are much 
better equipped financially to carry their surplus output, and 
to finance their holdings, than they were in former years, hav- 
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ing increased their capital by accumulated profits in a few years 
past, and established a much higher credit standing with the 
banks. 

The brokers report that the buying of canned foods for the 
month of February was larger and more satisfactory than that 
for any month since October, and several of the brokerage 
houses of Chicago report that their spot sales for February 
were the largest of any month for a year past. 

It is unquestioonably the case that the low prices made by 
the chain stores on the big canned vegetable staples, and fol- 
lowed by the independent retail grocers, have enormously in- 
creased consumption, and that outside of the big outputs of 
canned peas, corn and tomatoes the situation as to other canned 
foods, unless it be as to canned salmon, is very much what might 
be called a seller’s market. 

There is not much inquiry or demand for other canned foods 
that are not regarded as staple vegetables. The wholesale buy- 
ers and retail grocers seem to have pretty well supplied them- 
selves with canned fruits and non-staple vegetables, for their 
early spring trade, at least. 

Canned salmon opened and has been held at a price which 
has greatly restricted its sale. It used to be considered one of 
the great staples among canned foods, but when a retail grocer 
has to sell red salmon at 40c and 45c the can, he finds it going 
slow and inclined to stay at home on his shelves. Fresh meats 
which most people prefer are cheaper and are being preferred 
by consumers. 

The California packed sardines in one pound oval cans have 
gained an astonishing popularity with foreign or export trade, 
and are being shipped to other countries throughout the world 
in larger quantities and value than is canned salmon. 

I understand that the salmon canners are putting on a big 
advertising campaign this spring for their product, and it is 
timely, for the packing and pushing of chums and pinks, inferior 
grades and the heavily advanced price of genuine red salmon has 
about relegated canned salmon to the “has-been” class. 

I understand that the market for tomato puree in the sev- 
eral sized tins is all shot to pieces, and that some No. 10 puree 
has been sold by Indiana and other canners as low as $2.00 per 
dozen for light gravity goods, and for $2.50 f. o. b. cannery 
for goods grading 1.04 in gravity. I heard of a sale of No. 10 
good standard canned tomatoes at $3.50 cannery Indiana, less 
freight to Chicago, though that was regarded as a special price 
for a large block. 


I have also heard that the canners of California asparagus 
are about to conduct a big advertising campaign this spring, but 
would not consider such an undertaking advisable, for the can- 
ners have in late years been able to sell their entire output of 
canned asparagus for future delivery and shipment when packed 
and at their own prices, without the advertising. Unless, there- 
fore, they intend to largely increase their output this season, 
the advertising might be considered unnecessary. 

I learn that the consolidation of the American Wholesale 
Grocers Association and the National Wholesale Grocers Asso- 
ciation, which has been exploited by outsiders for several months 
past, has (as I could have predicted) come to naught. 

In fact, I do not think that it was ever seriously considered 
except by a few super-optimistic members of the two associa- 
tions. The methods of business of the two associations are so 
different and the stocks they distribute are so dissimilar, their 
terms, credit extensions, methods of collection and many other 
features so different, that there is not much in common between 
the two organizations. 

Both are pushing hard, however, trying to extend their 
membership, the American Wholesale Grocers toward the North 
and West and the National Wholesale Grocers Association to- 
ward the South and Southwest. 

The American Wholesale Grocers Association made a fine 
move about two years ago, when they transferred their national 
headquarters to Washington, D. C., thereby going to the seat of 
the Federal Government and at once assuming an unbiased and 
impartial national character, while the location of the main office 
or headquarters of the National Wholesale Grocers Association 
at New York City, puts that organization at a disadvantage, and 
deprives it of the attitude of a great National Association, for 
there is unquestionably a feeling throughout the country of an- 
tagonism to a New York City location and a suspicion of New 
York domination which goes with the location. 

I have heard a rumor, too, that an American Food Brokers 
Association is now being considered quietly, and may soon be 
put under way. 

We have a National Food Brokers Association, with head- 
quarters at Indianapolis and a membership of about 800, which 
is a splendid organization, having brought about a fine entiente 
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cordiale between manufacturers, wholesalers and themselves. 

he arguments of those who are secretly discussing another 
or American Food Brokers Association are that the National 
Food Brokers Association is a rich brokers’ organization, charg- 
ing fifty dollars entrance fee and tenty-five dollars a year dues; 
that it does not accomplish anything very important for its 
members, except to try to confine the representation of good 
accounts to their own membership, and shut out the twenty-five 
hundred or more good selling brokers who cannot afford to be- 
long to the National Food Brokers Association or pay its admis- 
sion fees and dues, from the best accounts, and that the brokers 
who are outside of that association sell about twice as many 
goods as do the members of the National Food Brokers Asso- 
ciation. 

The proposition, as I understand it, and as it was told to 
me, is to organize the American Food Brokers Association, 
charging an entrance fee of only ten dollars and ten dollars per 
annum dues, which the projectors claim is ample to conduct an 
active and useful organization, with a paid secretary and a sal- 
aried president, acting as national organizer. 

I have no personal interest in these matters of organiza- 
tion and reorganization of wholesalers or brokers. It is my busi- 
ness to give to The Canning Trade the news as I hear it, letting 
the chips fly in whatever direction they will, and light in the 
backyard of anyone who has a backyard. My suggestions from 
a philanthropic standpoint is that things are well enough, and 
that they had best be undisturbed, although nothing good has 
ever been done by standing still and waiting for matters to right 
themselves. 


CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Orchards in Blossom and Crops Progressing—Fresh Asparagus 
on the Market—Growers and Shippers Will Have Im- 
proved Market Service—Pears Hold Interest Among 
Fruits—The Big Pineapple Being Distributed 
Smoothly and Prices Well Maintained. 

Efforts to Tave Tariff on Toma- 
toes—Olives Look Better. 

Coast Notes. 

San Francisco, March 4, 1926. 


ROP CONDITIONS—Warm weather has succeeded the re- 
C cent rains and already orchards are in blossom’ in many 

places, with field crops making a wonderful showing. The 
precipitation to date is practically normal, and with the usual 
rainfall during the next two months, splendid crops seem as- 
sured. Killing frosts, formerly the bane of the fruit grower, 
have lost their former threat, as orchard devices are success- 
fully employed in many places, and fruits are now grown over 
such an extended territory that a frost in one community does 
not cripple the output of the State. Canners are commencing 
to make arrangements for stocks and almost before one realizes 
it opening prices will have been named and operations com- 
menced on some of the early varieties. 

Asparagus—Shipments of asparagus are now being’ made 
to the fresh markets and canning operations will be under way 
within two weeks should the present warm weather continue. 
Prices are expected to be better maintained this year than last, 
as growers will be furnished with the market news service of 
the State Department of Agriculture. This organization will 
secure information daily from all the principal asparagus dis- 
tricts as to the proposed shipments of asparagus in the fresh 
state, and this information will be broadcasted with the latest 
prices in the Eastern markets. It is believed that this service 
will greatly facilitate the economic distribution of asparagus in 
Eastern markets and prevent heavy losses, such as occurred 
last year. The opening prices put out some time ago by can- 
ners have been well received by the trade and a splendid volume 
of business is being booked. It is realized that these are down 
to bedrock and practically no cutting has been noted, in contrast 
to the situation a year ago. The California Asparagus dsso- 
ciation, organized to promote the consumption of asparagus and 
to encourage the development of asparagus culture in this State, 
has been incorporated at Sacramento. 

Fruits—Interest in spot California fruits is being centered 
largely on pears, which is the variety on which holdings are 
the largest. Prices sagged for a time, but there has been a 
gradual recovery of late and this line has regained most of the 
ground it lost. Standard No. 2%s are now priced at $2.70, with 
some packers holding out for $2.75. The water grades are off 
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the market in both the No. 2% and No. 10 sizes and but few 
seconds are available. 


Pineapple—Despite the huge pack of Hawaiian pineapple 
made last year, prices have been well maintained and are just 
as firm at present as at any time during the season. Where 
formerly shipments to the mainland were largely seasonal, al- 
most every vessel during the past year has brought its quota 
of canned pineapple, but at no time has there been a congestion 
of stock at San Francisco or any other distributing center. Dis- 
tribution has been remarkably smooth, with consumption keep- 
ing pace with the increased output. Inquiries are already 
being made in regard to when opening prices on the new pack 
may be expected, but these are not expected for a couple of 
months. 


Tariff on Tomatoes—A campaign for an increased tariff on 
canned tomatoes is being launched and Congressman Arthur 
Free, of California, is taking a prominent part in the move- 
ment. He is preparing an appeal to the Tariff Commission, 
asking for an increase in the present rate of 15 per cent ad 
valorem. The matter was discussed at some length at the an- 
nual convention of the Canners League of California, held at 
Del Monte the last week in February. Figures have been com- 
piled showing that it is cheaper to ship canned tomatoes from 
Naples to New York than it is from Baltimore to New York. 


Olives—That the California olive industry is on the road 
to new prosperity is the opinion expressed by W. O. Johmson, 
general manager of the Lindsay Ripe Olive Association, who re- 
turned a short time ago from an Eastern business trip. He 
found stocks of ripe olives comparatively low, with prices higher 
and the demand increasing. The Lindsay district is now sup- 
plying about 25 per cent of the ripe olives packed in California. 
Some green olives packed Spanish style are being put up at 
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Lindsay, and it is believed that this branch of the business can 
be greatly expanded. 

Coast Notes—The proposition of reducing the number ot 
sizes in lug boxes used in handling California fruits and vege- 
tables is receiving considerable attention and a meeting of ship- 
pers, growers and box makers was held recently in the offices of 
the State Director of Agriculture at Sacramento to discuss the 
matter. No agreement was reached in regard to the reduction 
in the numer of sizes, but a foundation was laid for future 
discussions. 

Libby, McNeill & Libby, who pack about 1,000,000 cases of 
pineapple annually on the Hawaiian Islands, are considering the 
placing of vessels on a triangular route between Honolulu, San 
Francisco and Seattle. This concern has purchased the freighter 
the General W. C. Gorgas from the Panama Railroad Company, 
and this vessel, with the Otsego and the motor ship Libby Maine, 
are expected to enter the Hawaiian pineapple trade. Up to the 
present time the marine operations of the firm have been con- 
fined to Alaska, where it has salmon packing interests. 

The Winters Canning Company is preparing to commence 
operations about the middle of March and will handle spinach 
at first, following this with asparagus and fruits. It is ex- 
pected that the output of fruits and vegetables for 1926 will 
exceed that of last year by about 50,000 cases, owing to increased 
offerings by growers. 

Charles E. Virden, president of the Virden Packing Com- 
pany, has returned to his San Francisco headquarters from a 
vacation in Arkansas. 

The Alaska Packers Association, San Francisco, has pur- 
chased the 7650-ton vessel the Salatiga, and will use the steamer 
in its cannery trade. The Newport News, another steamer, was 
purchased a few months ago, suggesting that it is the plan of 
the company to do away with its fleet of sailing vessels. 


What Canned Foods Distributors are Doing 


Meat Packers and California Co-operative Canneries Win Another Victory in Fight for 
Voiding of Consent Decree—Operation of Decree Stands Suspended—Packers 
May Again Be Factors in Canned Foods Situation—Jobbers 
Warned on Swells and Springers—Southern Chains 
Merge—Other Trade News. 


ACKERS WIN AGAIN—Another setback in the campaign 
P of the wholesale grocery industry to keep the Chicago 

meat packers out of their industry was suffered last week, 
when the District of Columbia Court of Appeals granted a mo- 
tion of the California Co-operative Canneries Company to dis- 
miss appeals by the Department of Justice and the National 
Wholesale Grocers Assdciation from the decision of Justice Jen- 
nings Bailey of the District of Columbia Supreme Court sus- 
pending the operation of the “Consent Decree,” under which the 
“Big Five” (now three) packers were required to dispose of all 
holdings in wholesale grocery and other lines not directly re- 
lated with the meat-packing industry. In his decision, Justice 
Bailey held that the United States must prove its right to an 
injunction against the packers before the decree obtained by 
the Department of Justice in February, 1920, can be held to be 
operative. The California Co-operative Canneries entered the 
case several years ago, opposing the Consent Decree on the 
ground that it had a contract with Armour & Co., one of the 
“Big Five,” for the disposal of a large pack of its canned fruit 
output, and had not been notified by Armour & Co. before the 
latter consented to the entry of the decree. The Appellate 
Court’s refusal to entertain the appeals of the Government and 
the National Wholesale Grocers Association in effect makes op- 
erative the suspension order until such time as the Government 


shall bring evidence into court and try its case against the pack- 
ers on its merits. 


Wholesale grocers have repeatedly charged that the Cali- 
fornia Co-operative Canneries was a subsidiary of Armour & 
Co., and doubtless this contention will play a part in the final 
hearings on the case. 

At present writing, the packers are at liberty to resume the 
handling of grocery products until such time as the Government 
shall succeed in securing a permanent injunction restraining 


est decision is not yet known. As far as is known among whole- 
them from so doing. Just how the packers will receive the lat- 
sale grocers, the packers have dropped the handling of grocery 
products entirely, but it is expected that two of the larger pack- 
ers will probably go into the handling of grocery products on a 
large scale, if the outlook, to their viewpoint, indicates that they 
can succeed in voiding the Consent Decree entirely, as Armour 
interests are believed to be attempting. 


Unless speedy action on the part of the wholesale grocery 
industry and the Department of Justice is seen, it is by no means 
improbable that one or two of the meat packers may be factors 
in the canned foods situation this spring. Possessing excep- 
tional distributive facilities, through operation of branch houses 
all over the country, the meat packers are in position to handle 
a large volume of business on canned foods, dried fruits, and 
other items, and their re-entry into the grocery business will still 
further complicate the jobbers’ position, which has already suf- 
fered by the inroads of chain stores, “Co-ops” and other compar- 
atively new forms of grocery distribution. 


Swells and Springers—The American Wholesale Grocers’ 
Association, in a bulletin to members regarding their canned 
foods business, says: “During the annual meeting of the Na- 
tional Canners Association in Louisville a joint meeting of the 
conference committee of the National Canners Association, the 
American and National Wholesale Grocers Association, and the 
National Chain Store Grocers Association was held, at which 
time there was discussed in the interest of the grocery trade a 
number of important questions. The matter of an increased label 
allowance was presented for consideration, but the National 
Canners Association took the position that this was something 
for discussion between each canner and his customer. It was 
the consensus of opinion of the various representatives present 
that where a canner makes shipment bill-of-lading attached to 
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draft, and attaches an invoice to the papers, copy of the invoice 
should also be mailed direct to the customer. If your canner is 
not pursuing this plan, it is within your province for you to in- 
sist upon it. It was the opinion of the conference that an invoice 
covering shipment for canned foods should show the weights, as 
well as quantity and price. The question of outstanding impor- 
tance to the conference was that of the necessity of preventing 
the sale of unwholesome and unmarketable canned foods. It is 
of course apparent to you that there are times when the retail 
grocer has sold swelled canned foods, that they proved injurious 
to health, and at times resulted in legal action for damages. 
You will, of course, understand that this is a question which 
must be handled with considerable delicacy, for to make it a sub- 
ject of public discussion would create unnecessary and unjusti- 
ped apprehension on the part of the consuming public. The 
wholesale grocer can be of invaluable assistance in this matter 
by discussing the importance of this question with his salesmen 
and having them in turn urge upon the retailer to carefully and 
frequently inspect his stock of canned foods. One of the chief 
methods of preventing this condition is to have the retailer so 
arrange his shelf stock as to place new goods behind the cans 
already in stock, thus preventing his canned foods stock from 
becoming old, and accomplishing a continuous movement of goods 
as they are received. Realizing the importance of this subject, 
another conference is scheduled by this committee to take place 
in the city of Washington in the near future.” 

Southern Chains Merged—The L. W. Rogers Company and 
the Purity Markets Company, both with headquarters in At- 
lanta, have been merged into the Southern Grocery Stores, Inc. 
The Rogers organization operates 200 stores throughout Georgia, 
Alabania and South Carolina, while the Purity Company has 
been operating 80 stores in the same territory. The new organ- 
ization is headed by Scott W. Allen, who was vice-president and 
general manager of the L. W. Rogers Company. 


Quaker Oats Enlarging—The Quaker Oats Company plans 
to spend between $4,000,000 and $5,000,000 in enlarging its 
plant at Cedar Rapids, Iowa, making it the largest cereal mill 
in the world. Several additional units are to be constructed. 
The capacity of the oats department will be increased by 50 
per cent. 


We manufac- 
ture canning 
machinery 


Liquid and Soup Filler 


Robins-Beckett 
Can Cleaner. 


Pear Corers. | 


Pear Paring 
Machines. 


Write for our general 


catalogue. — Open and Closed 
Process Kettles 


A. K. Robins & Co. Inc., Baltimore Md. 


Complete Plants Furnished 


You Can Print Your Own! 


A Hooper Press, Designed for 
Canners-- A Business Builder 


Only $500 


The great advertising value of printed shipping cases is un- 
questioned. And now you can take advantage of it at low cost 
with a Hooper Canner’s Press! 


Easy to operate — any one can do it — absolutely dependable 


This Press will take any size © and reliable. You can print your fibre and corrugated cases 
canned goods case folded, and h d d d 

ag cnt with speed an accuracy — you can save time and money — you 
Chain feed, adjustable hopper can have attractive cases that will advertise your goods wherever 
guides, impression cylinder that hi 

raises and lowers for different y ou § Ip, 

thicknesses of stock. Easy to 1 

oa ag nt Why put up with old fashioned, indifferent labeling and 


stenciling when printing is cheaper, quicker and more effective! 
Don’t let time deprive you of the Hooper at its present low 
cost. Write us for full information TODAY! 


Glenarm, Maryland 


F. X. Hooper Company, Inc. 


Established 1886 
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Safety for Every Can! 


HE accuracy-to-size of H & D 

“Maximum Strength” Canned 
Goods Shipping Boxes keeps every can 
snugly in place. The strong, evenly 
spaced corrugations have a resiliency 
which buffers repeated bangings. 


Test a free sample. Simply tell us the 
size of cans you use. 


The Hinde & Dauch Paper Co. 
800 Water Street Sandusky, Ohio 


CORRUGATED FIBRE 
SHIPPING BOXES 


Monarch 
Sanitary 
Rotary 
Tomato 


Washer 


All That is Good 
In A Washer 


Efficient washing without waste of raw 
stock. Specially constructed reel (patent 
applied for) has solved the washing prob- 
lem. Let us submit particulars. 


S.O.RANDALL'’S SON 
Baltimore, Maryland 


Tomato Scalders Tomato Elevators 


“INVINCIBLE” 


GREEN PEA SEPARATOR 
with picking table 


A most excellent combination for those who put up 
fancy goods 


No Undesirable 
Foreign Matter 


can get by this machine. It takes out the split and 
crushed stock, leaves, hulls, broken pods and vines 
and everything which should not go into the cans. 


Save money by ordering now. 


S. HOWES CO., INC. 


INVINCIBLE GRAIN CLEANER CO. 
SILVER CREEK, N. Y. 
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Wheeling 


Sanitary Cans Lard Pails and 


5GallonSquare ©ans 
Cans Special Cans 


-Lithographed Paint Cans 
Cans Friction Cans 


Coffee Cans Milk Cans 


FOR 1926 


Wheeling is ready to fill your 1926 requirements with cans 
that are worthy of your finest products. Here you will 
obtain the strength and sturdiness to carry your goods 
safely to market—the cleanliness that will keep them pure 
and wholesome—and the utmost economy, insured by 
Wheeling methods of manufacture. 


Whatever your needs, as to style, size and quantity may be 
for the coming year, submit them to Wheeling for quota- 
tions. Write us—or for quick action, wire or phone. 


WHEELING CAN COMPANY, WHEELING, W. VA. 
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THE CANNING TRADE 


ALL WELCOME 


The 1926 Almanac of the Canning Industry 


California Packing Corporation 
101 California Street 


San Francisco, Feb. 19, 1926 


We would ask you also to send us ten (10) additional 
copies, with bill for same, and we will at once remit. 


We have had ten copies of the Almanac for a good 
many years, and hope to receive these promptly, as they are 
already sending in requests all through the office. 

Yours truly, 
California Packing Corporation Library. 


The Great Atlantic & Pacific Tea Co. 
Jersey City, February 20, 1926 
Would you kindly forward us an extra copy of the 1926 
Almanac of the Canning Industry, for which we inclose our 
check for one dollar ? 
Yours truly, 
The Great Atlantic & Pacific Tea Company. 
D. McC. 


Inderrieden Canning Co. 
Chicago, Ill., Feb. 22, 1926 
May we ask you to send us two additional Almanacs of 
the Canning Industry 1926? 
Yours very truly, 
Inderrieden Canning Co. 


The J. M. Paver Company. 
Chicago, U. S. A. Feb. 22, 1926 


‘The 1926 Almanac received and, per usual, found it most 
interesting and instructive. 


The writer would personally like to keep this in his own 
desk and, at the same time, would like to have four other 
gentlemen connected with this Company to have one. 

Yours very truly, 
The J. M. Paver Company 
Per Paul W. Paver 


National Canners Association 
February 19, 1926 
Will you please send us about three copies of your 
Almanac? There are several here in the office who would 
like copies. If there is any charge, we will be glad to have 
you send us bill. 
Yours very truly, 
Frank E. Gorrell, 
Secretary. 


The Great Atlantic & Pacific Tea Co. 
Jersey City, February 23rd, 1926 


Kindly arrange to supply us with an additional copy of 
the 1926 Canned Foods Almanac—sending the bill to this 


office. 


Yours very truly, 
The Great Atlantic & Pacific Tea Company. 


American Sheet & Tin Plate Co. 
Pittsburgh, Pa., Feb. 19, 1926. 


Please mail_copy to me at 1228 Frick Bldg., Pittsburgh. 
Enclosed find $1.00. 
Sincerely yours, 
John Jarrett 


Sprague, Warner & Company, Inc., 
Chicago, Ill., Jan. 29, 1926. 
Weare enclosing our check amounting to $1.00 which 
we understand is in payment of one copy of the 1926 
Almanac. 
We would greatly appreciate it if you would kindly mail 
us a copy of this Almanac as soon as it is off the press. 
Very truly yours, 
Sprague, Warner & Company 
By H. P. Kahl, Traf. Mgr. . 


They are going fast! If you want extra copies act quickly. 

You advertisers —who have been wasting your money on catch-penny publications put 
out about this time—and have ‘‘passed up’’ this Almanac —Note that these leading men in 
all lines want extra copies of the Almanac—want them because of its service value, not 
because there is something nice said about them in the issue. Everybody wants the 
Almanac every day of the year. That must be the ideal advertising place. Remember! 


PusiisHeD By THE CANNING TRADE 
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March 8, 1926 


SMILE AWHILE 


There is a saving grace in a sense of humor. 


Relax your mind—and your body. You’ll be better mentally, 
physically—and financially 


Send in YOUR contribution 


All are welcome. 


BIG FISH IN HOME PUDDLE. 
McAllister—Those pants are about eight sizes too big for 
you. Where did you get them? 
Lancaster—A tailor in my home town made them for me. 
McAllister—They look as though they had been made for a 
man twice your size. 


Lancaster—Well, I’m a bigger man in my home town— 
Loew’s Circuit. 


OLD SOX. 
Mother—What kind of a show did papa take you to see 
while you were in the city? 


Bobbie—It was a dandy show, with ladies dressed in stock- 
‘ings clear up to their necks. 


SUICIDE. 
Detective—I had a hard case last week. 
Madge—What was it? 
Detective—Well, a man was shot. The knife was found 
by his side. Who do you think poisoned him? 
Madge—Who? 
Detective—Nobody. - He hung himself. 


UPSETTING. 
“What’s the matter, Nick?” 


“Nothin’. Jus’ a bit dizzy from reading a circular letter, 
that’s all.’—Oklahoma Whirlwind. 


UNREASONABLE. 
An Irishman suffered from a stomach ailment. The doctor 
was called in. On his second visit he questioned his patient. 
“Have you been drinking water as I directed, thirty min- 
utes before each meal?” 
“Doe,” said Pat, “I tried hard to do it, but I had to quit. I 


drunk for twenty-five minutes and it made me feel like a bal- 
loon.” 


HOW !T STARTED. 
“Did the Indians have any distinct social groups?” 
“Sure. Haven’t you heard of the Indian Clubs?”—Red Cat. 


THE HAND i1HAYT FED HIM. 


Lawyer—Well, I served the summons on old Dedbeet in 
your suit for payment for the set of false teeth you made for 
him. 

Dentist—Was he mad about it? 

Lawyer—Mad? Man, he gnashed your teeth at me!—Iowa 
Frivol. 


PLENTY OF SAND. 
“Through the desert sandstorm, O my love, have I come 
to thee!” 
“Verily, Sheik, thou art a man of grit.”—-Michigan Gar- 
goyle. 


RIGHT AUDIENCE. 
Professor—I am going to sneak on liars today. How many 
of you have read the twenty-fifth chapter of the text? 
Nearly every student raised his hand. 
Professor—Gocd! You are the very group to whom I wish 
to speak. There is no twenty-fifth chapter.—Iowa Frivol. 
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—Since 1913— Reference: Equitable Trust Co., Baltimore 
CANNED FOODS BROKERS COMMISSION MERCHANTS 


Howard E. Jones & Co., Inc. 


200-202 E. Lombard St. at Calvert St., Baltimore, Md. 
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THE BUYER’S GUIDE. 


WHERE TO BUY 


———the Machinery and Supplies you need and the Leading Houses that supply them 


ADJUSTER, for Chain Devices. 

Frank Hamachek Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mach. 
APRONS (factory), Acia, Water Proof. 

Phil Emrich, Cincinnati. 

BEAN SNIPPER. 

Chisholm-Ryder Co., Niagara Fa ils, N; ¥: 
BEET MACHINERY. 

Ayars Mach. Co., Salem, w.. 

Hansen Cang. Mehy. Corp., Wis. 

A. K. Robins & Co., Baltimore. 

Baskets, Wire, Scalding, Picking, Etc. 
See Cannery Supplies. 

BELTS, Carrier, Rubber, Wire, Etc, 

La Porte Mat and Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Clean and Grad. Mach. 
Beans, Dried. See Pea and Bean Seed 
BELTING. 

The Fairbanks Co., New York. 
BLANCHERS, Vegetable and Fruit. 

Ayars Mach. Co., Salem, N. J. 

Berlin-Chapman Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Blowers, Pressure. See Pumps. 
BOILERS AND ENGINES, Steam. 

Edw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Slaysman & Co., Baltimore. 

Bottle Caps. See Caps. 

Bottle Cases, Wood. See Boxes, Crates. 
Bottle Corking Machines. See Bottlers Mcy. 
BOTTLERS’ MACHINERY. 

Ayars Mach. Co., Salem, N. J. 

Edw. Ermold Co., New York City. : 

Karl Kiefer Machine Co., Cincinnati, O. 
Bottle Screw Caps. See Caps. 

BOX (Corrugated) SEALING MACHINE. 

A. K. Robins & Co., Inc., Baltimore. 


Boxes, Corrugated Paper. See Corrugated 
Paper Products. 


BOXING MACHINES. 
Westminster Machine Works, Westminster, 


Fred H. Knapp Co., Ridgewood, N. J. 


BROKERS. 

Howard E. Jones & Co., Baltimore. 

Thomas J. Meehan & Co., Baltimore. 
Buckets and Pails. Fiber. See Fibre Conts. 
———,* and Pails, Metal. See Enameled 

uc 


Buckets, Wood. See Cannery Supplies. 
BURNERS, Oil, Gas, Gasoline, Etc. 
A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 
Edw. Renneburg & Sons Co., Baltimore. 


Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Mchy. 


CAN COUNTERS. 


Ams Machine Co., Max, New York City 
Ayars Mach. Co., "Salem, 


Can Conveyors. See Convrs. & Carriers. 
Can Fillers. See Filling Machines. 
CANMAKERS’ MACHINERY. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss & Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago. 
Slaysman & Co., Baltimore. 
Can Markers. See Stampers & Markers. 


CAN SEALING COMPOUNDS. 
Ams, Machine Co., Max, New York City. 
CAN WASHING MACHINES. 
Hansen Cang. Mchy. Co., Cedarburg, Wis. 
CANS,Tin, All Kinds. 
American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, O. 
Metal Package Corp., New York. 
Phelps Can Co., Baltimore. 
Southern Can Co., Baltimore. 
S. Can Co., Cincinnati, me 
Wheeling Can 'Co., Wheeling, W Wes 


CANNERY SUPPLIES. 
Ayars Mach. Co., Salem, N. J. 
Anderson- Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
The Langsenkamp Co., Indianapolis. 
Phil Emrich, Cincinnati. 
O. Randall's Son, Baltimore, Md. 
K. Robins & Co., Inc., Baltimore. 
Sinclae Benet’ Co., "Baltimore. 


Consult the advertisements for details. 


Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Bartimore. 

Can Stampers. See Stampers and Mari:2rs. 


CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Capping Steels, Soldering. See Cannery Sup 
CAPS, Bottle. 
Aluminum Co. of America, Pittsburgh. 


CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 
Karl Kiefer Machine Co., Cincinnati, O. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory 
work: See Pulp Mchy.; for bottling, see 
Bottlers’ Mchy. 
Chain Belt Conveyors. See Conveyors. 
Chain for Elevating, Conveying. See Con- 
veyors. 
Checks, Employes’ Time. See Stencils. 
Chutes, Gravity, Spiral. See Carriers. 
CIDER AND VINEGAR MAKERS’ SUP- 
PLIES. 


Karl Kiefer Mach. Co., Cincinnati, O. 
CLEANER AND CLEANSER (Wyandotte) 
J. B. Ford, Wyandotte, Mich. 
CLEANING AND GRADING MACHIN- 
ERY, Fruit. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., oe Creek, N. Y. 
A. K. Robins & Co. » ine. Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, Bottle. 
See Bottlers’ Machinery. 
Cleaning Machines, Can. See Can Washers. 
Clocks, Process Time. See Controllers. 


CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Machy. Co., Chicago, Ill. 
Slaysman & Co., Baltimore. 

Coils, Copper. See Copper Coils. 

_ Condensed Milk Canning Machinery. See 
Milk Condensing Machinery. 

CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

COOKERS, Continuous, Agitating. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Cookers, Retort. See Kettles, Process. 

COOLERS, Continuous. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 


‘Rerlin-Chapman Co., Berlin, Wis. 


F. H. Langsenkamp Co., indianapolis. 
Sprague-Sells Corp., Chicago. 
Copper Jacketed Kettles. See Kettles, Cop. 
CORING HOOKS, Pitting Spoons, Etc. 
Phil Emrich, Cincinnati. 
CORKING MACHINES. 
Edw. Ermold Co., New York City. 
CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chi icago. : 
CORN CUTTERS. 
Berlin-Chapman Co., Berlin, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chi cago. 
CORN SHAKERS. 
Ayars Machine Co., Salem, N. J. 
CORN HUSKERS AND sILKERS. 
Berlin-Chapman Co., Berlin, Wis. . 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. ¥. 
Morral Bros., Morral, 
Sprague-Sells Corp., ‘Chicugo. 
Peerless Husker Co., Buftaio, N. Y. 


Corn Mixers and Agitators. See Corn 
Cooker Fillers. 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, Etc.) 
Hinde & Dauch Paper Co., Sandusky, O. 
J. M. Raffel Co., Baltimore. 
Counters. See Can Counters. 
Countershafts. See Speed Reg. Devices. 
CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott, Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 


Berlin-Chapman Co., Berlin, Wis. 

Edw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., ssaltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 
Cutters, Corn. See Corn Cutters. 
Cutters, Kraut. See Kraut Machinery. 


Cutters, String Bean. See String Bean 


DECORATED TIN (for Cans, Caps, Etc.) 
American Can Co., New York. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 
S. Can Co., Cincinnati. 
Dies, Can. ‘See Canmakers’ Mchy. 


DISPLAY CAN, for Salesmen. 


Sawyer Display Can Co., Berlin, N. H. 


Double Seaming Machines. See Closing 
Machines. 


DRYERS, Drying Machinery. 


Edw. Renneburg & Sons Co., Baltimore. 
Slaysman & Co., Baltimore. 
Employers’ Time Checks. See Stencils. 
ENAMELED BUCKETS, PAILS, Etc. 
Phil Emrich, Cincinnati. 
The Langsenkamp Co., Indianapolis. 
coreg Sells Corp., Chi cago. 
K. Robins & Co., Inc., Baltimore. 
* caer Steam. See Boilers and Engines. 
Enameled-lined Kettles. See Tanks. 
EVAPORATING MACHINERY. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Mach. Co., Baltimore. 
Factory Stools. See Stools.. 
Factory Supplies. See Cannery Supplies. 
FACTORY TRUCKS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Fes: Fairbanks Co., New York. 
K. Robins & Co., Inc., Baltimore. 
FIBRE CONTAINERS for Food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, O. 
FIBRE PRODUCTS, Boxes, Boxboards, etc. 
Hinde & Dauch Paper Co., Sandusky, O. 
Fillers and Cookers. See Corn Cooker- 
Fillers. 
Filling Machines, 
Machinery. 
FILLING MACHINES, ‘Can. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., ‘Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Karl Kiefer Machine Co., Cincinnati, O. 
The Langsenkamp Co.. ‘Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. . 
F. M. Wright. Co., Olean, N. Y. 
Filling Machine, Syrup. See Syruping Mach. 
FINISHING MACHINES, Catsup, Etc. 
Karl Kiefer Mach. Co., Cincinnati. 
F. H. Langsenkamp Co., Indianapolis. 
A: K. Robins & Co., Inc., Baltimore. 
Sinclair-Seott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Food Choppers. See Choppers. 
Friction Top Cans. See Cans, Tin 
Fruit Graders. See Cleaning and ‘Grading 
Machinery, Fruit. 
Fruit Parers. See Paring Machines. 
FRUIT PITTERS AND SEEDERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 


Fruit Presses. See Cider Makers’ Mchy. 
Gasoline Firepots. See Cannery Supplies. 


See Bottlers’ 
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WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfrs. 
Chapman Co., Wis.. 
K. Robins & Co., Inc., Balttmore. 
-Sells Corp., Chicago. 
Generators, Electric. See Motors. 


GLASS-LINED TANKS. 

Pfaudler Co., Rochester, N. Y. 

Sprague- -Selis Corporation, Chicago.. 
Governors, Steam. See Power Plant Equip. 
Gravity Carriers. See Carrs. and Convrs. 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and 

Grading Machinery. 
Hoisting and Carrying Mchs. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 


INSURANCE, Canners’. 

Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 
INOCULATION CULTURES for Peas, Etc. 
Jacketed Kettles. See Kettles, Copper. 
JACKETED PANS, Steam. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Sprague-Sells Corp., Chicago. 


Copper, Plain or Jacketed. 
. H. Langsenkamp Co., Indianapolis, Ind. 
K. Robins & Co., Baltimore. : 
-Sells Corp., Chicago. 
Kettles, Enameled. See Tanks, Glass-lined. 
KETTLES, Process. 
Ayars Machine Co., Salem, N._J. 
~s Chapman Co., Berlin, Wis. 
O. Randall’s Son, Baltimore. 
maw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicag 
Zastrow Machine Co., Daltinere. 
KNIVES, Miscellaneous. 
Phil Emrich, Cincinnati. 
Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Baltimore. 
KRAUT CUTTERS. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
KRAUT MACHINERY. 
Hansen Cang. Mchy. Co., Cedarburg, Wis. 
LABELING MACHINES. 
Edw. Ermold Co., New York City. 
Fred H. Knapp Co., Ridgewood, N. J. 
Morral Bros., Morral Ohio. 
Sprague-Sells Corporation, Chicago. 
LABEL MANUFACTURERS. 
Calvert Litho Co., Detroit, Mich. 
. Gamse & Bro., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho Co., Rochester, N. Y. 
U. S. Prt. and Litho. Co., Cincinnati. 
LABORATORIES, for Analyses of Goods, 
Etc. 


See Cranes. 


National Canners Asso., Washington, D. C. 
MARKING INK, POTS, Etc. 
Phil Emrich, Cincinnati.. 
Markers, Can. See Stampers & Markers. 
Marmalade Machinery. See Pulp Mchy. 
MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 
Berlin- Co., Berlin, Wis. 
A. K. Robins & Co., Inc., ee 
Yastrow Machinery Co., Baltim 
Molasses Filling Machines. See e Filling Ma- 
chines. 
OYSTER CANNERS’ MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machinery Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, Tubs, Etc., Fibre. See Fibre Conts. 
Paper Boxes. See Cor. Paper Products. 
PARING MACHINES. 
Phil Emrich, Cincinnati. 
Sinclair-Scott Co., Baltimore. 
PASTE, CANNERS’. 
Edw. Ermold Co., New York oy. 
F. H. Knaupp Co., Ridgewood, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
PEA AND BEAN SEED. 
H. Allan Seed Co., Sheboygan, Wis. 
B. Keeney & Son, LeRoy, N. Y. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol, Pa. 
J. B. Rice Seed Co., Cambridge, N 
Rogers Bros. Seed Co., Chicago. 
PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Rerlin-Chapman Co., Berli n, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. 


F. Hamachek Mach. Co., Kewaunee, Wis. 
Hansen Cang. Mchy. Corp., Cpe. Wis. 
S. Howes Co., Silver Creek, : @ 

K. Robins & Go. Baltimore. 
Scott Viner "Co. Col umbus, oO. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

PEA HULLERS AND VINERS. : 
Chisholm-Ryder Co., Niagara Falls, N. .Y 
Frank Hamachek Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, oO. 

PEA VINE FEEDERS. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, .@) 

PEELING KNIVES. 

Phil Emrich, Cincinnati. 

A. K. Robins & Co., Inc., Baltim 
Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 

Sinclair-Scott Co., Baltimore. 

PEELING TABLES, Continuous. 

Ayars Machine Co., Salem, N. J. 

ea Chapman Co.. Berlin, Wis. 

K. Robins & Co., Inc., Baltimore. 
Sells Corp., Ch icago 

Perforated Sheet Metal. See Sieves and 

Screens. 

Picking Boxes, Baskets, Etc. See Baskets 

Picking Belts and Tables. See Pea Can- 

ners’ Machinery. 

PINEAPPLE MACHINERY. 

E. J. Lewis, Middleport, N. Y. 
Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co., Baltimore. 


Platform and Wagon Scales. See Scales. 

Picking Belts and Tables. See Pea Mchy. 

PITTING SPOONS, CORING HOOKS, Etc. 
Phil Emrich, Cincinnati. 

POWER PLANT EQUIPMENT. 

The Fairbanks Co., New York City. 

Power Presses. See Canmakers’ Mchy. 

Power Transmission Mchy. See Power 

Plant Equipment. 

PRESERVERS’ MACHINERY. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

H. Langsenkamp Indianapolis. 

K. Robins & Co., Inc., Baltimore. 
Sells Corp., Chicago. 

PULP MACHINERY. 

Berlin-Chapman Co., Berlin, Wis. 

H. Langsenkamp Co., Indianapolis. 

K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp.. Chicago. 

PUMPS, Air, Water, Brine, Syrup. 
Ams Machine Co., Max, New York City. 
re H. Langsenkamp Co., Indianapolis. 

K. Robins & Co., Inc., Balttmore. 

& Co., Baltimore. 

Retort Crates. See Kettles, Process. 

RUBBER GLOVES, Factory. 

Phil Emrich, Cincinnati. 
RHUBARB CUTTER. 

Rubber Stamps. See Stencils. 

Saccharometers (syrup testers). 

nery Supplies. 

SEALING MACHINES Box. 

A. K. Robins & Co., Inc., Baltimore. 
Sanitary Cleaner and Cleanser. See Clean- 

ing Compounds. 

Sanitary (open top) Cans See Cans. 

Sardine Knives and Scissors. See Knives. 

SCALDERS, Tomato, Etc. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

F. H. Langsenkamp Co., Indianapolis. 

O. Randal’s Son, Batimore. 

K. Robins & Co., Inc., Baltimore. 
Sells Corp., Chi icago. 

SCALES, Platform, Table, Etc. 

The Fairbanks Co., New York City. 
Scalding & Picking Baskets. ne Baskets. 
Screw Caps, Bottle.. See Cap 
Sealing Machines, Bottle. 

Machinery. 

SEMESAN, Seed Treatment. 

“ot DuPont de Nemours Co., Wilmington, 

el. 


See Can- 


Bottlers’ 


SEEDS, Canners’, All Varieties. 

N. B. Keeney & Son, LeRoy, N. 

Gallatin Valley Seed Co., Bozeman. Mont. 

J. H. Allan Seed Co., Sheboygan, Wis. 

> Landreth Seed Co., Bristol Pa. e 
B. Rice Seed Co., Cambridge, N. Y. 

Rk. Bros. Seed Co., Chicago. 


Separators. See Pea Canning Mchy. 
Machines, Cans. see Ma- 
chine 


SHEET METAL WORKING MACHINERY. 
Ams ge Co., Max, New York City. 

Slaysman & Co., Baltimore. 


SIEVES AND SCREENS. 

Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 

SILKING MACHINES, Corn. 

Berlin-Chanpmen Co.., Berlin, Wis. 
Huntley Mfg. Co., Silver A 
Sprague-Sells Corp. ., Chicag 
Sorters, Pea. See Giesaies and Grading 
Machinery. 
SPEED REGULATING DEVICES (for Ma- 
chines, Belt Drives, Etc.) 
Berlin-Chapman Co.., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
Supplies, Engine Room, Line Shaft, Etc. 
e Power Plant Equipment. : 
Supply House and General Agents. See 
General Agents. 

SYRUPING MACHINES. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayare J Machine Co., Salem 
Karl Machine Co., ‘Cincinnati, oO. 

A. K. Robins & Co., Inc., ssaltimore. 
Sprague-Sells Corp., Chi cago. 

Tables, Picking. See kea Canners’ Mchy. 

STAMPERS AND MARKERS. 

Ams Machine Co., Max, New York City. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
Steam Jacketed Kettles. 
Steam Retorts. See Kettles, Process. 


STENCILS, Marking Pots and Brushes, 


Brass Checks, Rubber and Steel Type, 
Burning Brands, Etc. 
Phil Emrich, Cincinnati. 
A. K. Robins & Co., Inc., Baltimore. 
FOR KETTLES. 
H. Langsenkamp Co., Indianapolis. 
Corp., Chicago. 
STRING BEAN MACHINERY. 


See Kettles. 


. Berlin-Chapman Co., Berlin, Wis. 


Burton, Cook & Co., Rome, ie A 
Chisholm- Ryder Co., Niagara Falls, N. . 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
S. Howes Co., Silver Creek, 
Huntley Mfg. Co., Silver Creek, fe A 
J. Lewis, Middleport, N. Y. 

K. Robins & Co., Inc., Baltimore. 
Corp., Chicago. 

TANKS, METAL, 


age Chapman Co., Berlin, Wis. 

H. Langsenkamp Co., Indianapolis. 
& Co., Baltimore, Md 
Sprague-Sells Corp., Chicago. 

Glass Lined, Steel. 

H. Langsenkamp Co., Indianapolis, ‘Ind. 
Co., Rochester, N 
Sprague-Sells. Corp., Chicago. 

TANKS, WOODEN. 
Baltimore -Cooperage Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Testers, Can. See Canmakers’ Mchy. 

THERMOM ETERS, Gauges, Etc. 
Phila. Thermometer Co., Phila., Pa. 

Ticket Punches. See Stencils.. 

TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
S. O. Randall’s Son, Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
F. M. Wright Co., Olean, N. Y. 

TOMATO PEELING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 

TOMATO WASHERS. 
Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 
8. O. Randall’s Son, Baltimore. 

K. Robins & Co., Baltimore. 
Sooo Sells Corp., Chicago. 

TRADE-MAR 


Cc. E. Richardson, “Washington, D 
Variable Speed Countersnafts. See Speed 
Regulato 
VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., nen, Wis. 
Scott Viner Co., Columbus, O. ; 
Washers, Bottle. “Bottlers’ Machinery. 
WASHERS, Can and Jar. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co. ., Salem J. 
Hansen Mchy. Cedarburg, Wis. 
A. K. Robins & Co., Inc., "Baltimore. 
WASHERS, Vegetable. 
Ayars Mach. Salem, 
Sprague-Sells Chic 
and Scaiding See Bas- 


Windmills and Dad Supply Systems. 


See Tanks, 

Wrappers, Paper. See Corrugated Paper 
Products. 

Wrapping Machines, Can. See Labeling 
Machinery. 


WYAN DOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mi 


£ 

q 
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‘Slaysman” Junior 
Gang Slitter 


Especially adapted to cutting 
a series of strips. By adjust- 
ing cutters any desired width 
can be had. Cuts true and 
accurate without burs. 


Equipped with the well known 
Brown & Sharpe shears. 


SLAYSMAN & COMPANY 


801 E. Pratt St., 
BALTIMORE, MD. 
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